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1. Introduction and Welcome
1.1 Welcome to NCC Education
Originally part of the National Computing Centre, NCC Education started offering IT
qualifications in 1976 and from 1997 developed its portfolio to include Business programmes, IT
qualifications for school children and a range of foundation programmes. With Accredited
Partner Centres in over 45 countries, four international offices and academic support managers
worldwide, NCC Education employs the latest technologies for teaching, learning and
assessment. NCC Education is also quality assured by the Office of Qualifications and
Examinations Regulation (Ofqual).

1.2 Your University
You are now studying for a University of Worcester degree supported by staff in its Business
School. Worcester is a beautiful, historic, riverside city in the centre of England. The University
of Worcester is a UK QAA Quality Assured University and has been one of the fastest growing
universities in the UK in recent years.

Worcester
Cathedral and
County Cricket
Ground

HRH The Duke of
Gloucester KG
GCVO, the
University’s
founding Chancellor

Her Majesty The
Queen and HRH The
Duke of Edinburgh
opening the University
Hive Library in July
2012

The City Campus home
to the University’s
Business School

1.3 Welcome from Course Leaders
Dr Sue Greener – NCC Education Course Leader
Welcome to your online studies!
As NCC Education Course Leader for this programme I am delighted
you are joining us and want to make sure you can contact me at any
time in your studies, about not only the unit I teach (Business
Research Methods) but anything which affects your studies as a
whole.
We have a great team of tutors who are keen to engage with you. All
you need to do is make sure you schedule your live chat sessions and the requirements of each
module for weekly discussion or coursework on Campus. This is not a distance learning course
but an online programme. The difference is that your tutor team will be available to talk to you
every week online and help you with the learning for each module, in addition to providing all
your course materials via Campus. The year is a challenging one for study, so best wishes for
the time ahead and I look forward to meeting you on Campus.

Page 5 of 72

As a final reminder to you during your orientation week please make sure you access and
familiarise yourself with the key documentation relating to your studies. This includes:





Taught Courses Regulatory Framework
Assessment Policy
Generic Undergraduate Grade Descriptors
Procedures for dealing with claims of exceptional mitigating circumstances

Dr Robin Bell – University of Worcester Course Leader
Welcome to the University of Worcester Online
BA (Hons) Business Administration Top-Up
Programme. I wish you success as you
progress through the exciting modules that
make up this innovative degree program. I
would encourage you to make the most of the
University of Worcester’s superb library
resources, which are available to you
wherever and whenever you are studying
within the program. These library resources
and online activities will help support and
guide your learning as you work towards your
degree. I look forward to meeting you during
your orientation week and during some of the
online forums over the course of your study.

1.4 Programme Delivery
This programme is delivered online through the NCC Education Virtual Learning Environment,
Campus (http://campus.nccedu.com). You will be provided with a login and password to access
Campus when you have enrolled on the programme.
Through Campus you will have access to all of the learning materials for this programme, including
video lectures, tutorial activities, discussion forums and policy documents. You will also interact
with the tutor for each module through weekly live chat sessions accessed through Campus. See
also Section 5.2 Learning and Teaching Methods.
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1.5 NCC Education Administration Contact Details
The NCC Education programme team can be contacted via:
Email: customer.services@nccedu.com
Telephone: +44 161 438 6200
NCC Education Head Office
The Towers, Towers Business Park
Wilmslow Road
Didsbury
Manchester
M20 2EZ
United Kingdom
You may also contact members of the course team using the email addresses below:
Dr Sue Greener – NCC Education Course Leader and Business Research Methods Module
Leader
(susan.greener@nccedu.com)
Dr Robin Bell – Course Leader at University of Worcester
(r.bell@worc.ac.uk)
Tony Greener – Management and Organisational Behaviour Module Leader
(anthony.greener@nccedu.com)
Dr Andrew Nurse – Business-to-Business Marketing and International Marketing Strategy
Module Leader
(andrew.nurse@nccedu.com)
Dr John Shepherd - Strategic Operations and Quality Management Module Leader
(john.shepherd@nccedu.com)
Dr Andreas Tsopanakis – Management Accounting and Finance Module Leader
(andreas.tsopanakis@nccedu.com)
Keith Mattacks – Business Strategy Module Leader
(keith.mattacks@nccedu.com)
Dr John Hassall – Business Analysis and Decision Making
(john.hassall@nccedu.com)

1.6

Communication

NCC Education expects you to check regularly for messages from staff by email and via Campus
as well as participating regularly in the discussion forums and online chat sessions.

1.7

Data Protection

All of the personal information obtained from you and other sources in connection with your studies
with NCC Education will be held securely and will be used by NCC Education both during your
course and after you have completed the course, for a variety of purposes. If you would like a more
detailed explanation of NCC Education’s policy on the use and disclosure of personal information,
please contact your NCC Education Partner Centre.
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2. The BA (Hons) in Business Administration
2.1 Entry Requirements
All students who have met the entry requirements must enrol for this programme through their local
NCC Education Partner Centre. On entry students must have one of the following:


The NCC Education Level 5 Diploma in Business (QCF) (L5DB).



The NCC Education International Advanced Diploma in Business (IADB) now
discontinued.



Any qualification deemed to be comparable as approved by NCC Education and The
University of Worcester.

2.2 Technical Requirements
For following the course materials on Campus, a web browser with HTML 5 or a non-HTML
supported browser with Flash installed is required. A list is provided below.

MAC
Firefox (any version): Flash
Safari (5+): HTML5
Chrome (any version): HTML5
Opera (any version): Flash
WINDOWS
Firefox (21+): HTML5
Chrome (any version): HTML5
Internet Explorer (11+): HTML5
Internet Explorer (older): Flash
Opera (any version): Flash
ANDROID (4+)
Default browser (any version): HTML5
Chrome (any version): HTML5
Firefox (any version): HTML5
iOS
Safari (any version): HTML5
WINDOWS PHONE (7.5+)
Internet Explorer (9+): HTML5
Assignments must be submitted in Microsoft Word or PDF format.
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2.3 Admissions Policy
The University aims to be accessible; it is committed to widening participation and encouraging
diversity in the student population. We actively encourage and welcome people from the widest
range of economic and cultural backgrounds and value the contribution of mature learners.
All students who have met the entry requirements must enrol for this programme through their
local NCC Education Partner Centre.
Students must demonstrate a willingness to progress to more advanced study and an ability to
work successfully with virtual learning resources.
Admissions to the course are made in line with the principles of the University of Worcester’s
Admissions Policy.

2.4 Registration Deadlines
Your NCC Education Partner Centre will provide you with full details of registration deadlines
and details. You will be notified by the Customer Services Executive once your registration onto
the programme has been successful. Full details about the programme, including the start dates
of the semester and usernames and passwords will be emailed to you once your enrolment has
been confirmed.

2.5 Programme Fees – Payment
NCC Education Partner Centres are responsible for communicating directly with you regarding
payment/outstanding payment issues.
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3. Programme Specification
3.1 Rationale, Aims and Learning Outcomes of the Course
This programme aims to prepare students for work or postgraduate study in the areas of
management, accounting, marketing and finance.
On successful completion of the programme graduates will have knowledge and understanding
of the global business environment as well as the skills required to research, analyse and
manage business relationships or develop skills and knowledge further through postgraduate
study.
The programme is a natural progression for graduates of the NCC Education Level 5 Diploma in
Business (QCF).
Further information on the aims and learning outcomes of the course can be found in the full
programme specification (see PART 2 of this Handbook).

3.2 Programme Structure
The programme comprises eight core modules (see table below) and is delivered wholly online
by experienced academics using NCC Education’s Virtual Learning Environment, Campus.
Module Title

Credits

Business Research Methodology

15

Business Strategy

15

Management and Organisational Behaviour

15

Business to Business Marketing

15

International Marketing Strategy

15

Business Analysis and Decision Making

15

Strategic Operations and Quality Management

15

Management Accounting and Finance

15

TOTAL

120

Modules taught in the UK Autumn semester (beginning August/September, ending December):






BUSM 3950 – Business Research Methodology (for new students)
BUSM 3955 – Management and Organisational Behaviour (for continuing/second
semester students)
BUSM 3956 – Business-to-Business Marketing
BUSM 3954 –Strategic Operations and Quality Management
BUSM 3957 – Management Accounting and Finance
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Modules taught in the UK Spring semester (beginning February/March, ending June):






BUSM 3950 – Business Research Methodology (for new students)
BUSM 3955 – Management and Organisational Behaviour (for continuing/second
semester students)
BUSM 3951 – Business Strategy
BUSM 3953 – Business Analysis and Decision Making
BUSM 3952 – International Marketing Strategy

Please note that the credit ratings given above use the UK-standard Credit Accumulation and
Transfer System (CATS). For enquiries about conversion into the European Credit Transfer
System (ECTS) or other national and international credit rating frameworks, please contact NCC
Education Customer Services who will put you in touch with the Quality Assurance unit for
assistance.
The following page illustrates the student journey as part of a full-time programme of study.
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3.3 Student Journey
Learning Journey March Start
Orientation Week

UK Autumn Semester (weeks
1-6)

Orientation Week

UK Spring Semester (weeks 1-6)

1. Business Research Methods
2. Business-to-Business Marketing
3. Strategic Operations and Quality
Management
4. Management Accounting and Finance

1. Business Research Methods
2. Business Strategy
3. Business Analysis and Decision Making
4. International Marketing Strategy

Week 7 – Assessment
Surgeries

Week 7 – Assessment Surgeries

UK Autumn Semester (weeks
8-13)

UK Spring Semester (weeks 8-13)

1 Business Research Methods
2. Business-to-Business Marketing
3. Strategic Operations and Quality
Management
4. Management Accounting and Finance

1. Business Research Methods
2. Business Strategy
3. Business Analysis and Decision Making
4. International Marketing Strategy
Assignments are submitted during Week 8

Assignments are submitted during
Week 8

Examinations
UK Spring Semester (weeks 16)
1. Management and Organisational
Behaviour
2. Business Strategy
3. Business Analysis and Decision
Making
4. International Marketing Strategy

Week 7 – Assessment
Surgeries

UK Spring Semester (weeks 813)
1. Management and Organisational
Behaviour
2. Business Strategy
3. Business Analysis and Decision Making
4. International Marketing Strategy

Examinations
UK Autumn Semester (weeks 1-6)
. 1. Management and Organisational Behaviour
2. Business-to-Business Marketing
3. Strategic Operations and Quality Management
4. Management Accounting and Finance

Week 7 – Assessment Surgeries

UK Autumn Semester (weeks 8-13)
. 1. Management and Organisational Behaviour
2. Business-to-Business Marketing
3. Strategic Operations and Quality
Management
4. Management Accounting and Finance
Assignments are submitted during Week 8

Assignments are submitted during
Week 8

Examinations

Examinations

Graduation

Graduation
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3.4 Weekly Schedule
Each semester lasts for 16 weeks, including the examination period. Learning materials are
delivered through NCC Education’s Virtual Learning Environment, Campus. Each week you will be
provided with a video lecture and online tutorial for each module being studied.
These video lectures are downloadable through Campus. Please note these videos will only be
made available on Campus once a particular teaching week is live. For example, Lecture 4 will only
be available to view or download once Week 4 has commenced. As these video lectures become
available, they will form part of a useful collection which will remain with you for the duration of your
course.
Below is an example of a typical student week:


Week1

Topic 1



Watch video lecture
Work through online tutorial exercises and note
Discussion Forum topic
Contribute to Discussion Forum
Take part in Live Chat session run by Module Leader

You should begin each week by watching the video lecture and making appropriate notes on the
topics discussed before working through the corresponding tutorial, which will test your knowledge
of the topic and encourage further reading. During the tutorial, you will be made aware of a topic,
scenario or question to discuss through that week’s Discussion Forum. Students will critique and
review answers from other members of the cohort, as well as contribute their own thoughts and
opinions on the set question or topic for that week. Finally, knowledge is consolidated and
reinforced during the chat session with the Module Leader and other members of the cohort. This
activity is repeated for each teaching week.
Below is an example of a student timetable for each 16 week semester. You can find fuller details
of your schedule across a full academic year in the Additional Materials folder on ‘Campus’.
Week

Topic

Activities for students to complete during the week

Week 0

Orientation

Undertake online orientation (compulsory for new students)
For each week/topic you will:

Weeks 1-6

Week 7

Topics 1-6

Assessment
Surgery Week



Watch video lecture



Work through tutorial and undertake tasks



Contribute to Discussion Forums



Take part in Live Chat session

There is no teaching this week. You should use this time to
finalise your assignments, which are submitted during Week 8.
For each week/topic you will:


Watch video lecture



Work through tutorial and undertake tasks



Contribute to Discussion Forums

Weeks
8-13

Topics
7-12

Week 14

Revision

Revision

Weeks 15
and 16

Examinations

Examinations to be taken

 Take part in Live Chat session
Your assignments will be submitted in Week 8 (electronic
submission through Campus).
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3.4.1 Attendance Requirements
You must post on the Discussion Forum for each module each week, with the exception of
Business Research Methodology. The Module Leader will set Discussion Forum tasks and
questions in each weekly tutorial and these should be answered and discussed in the Discussion
Forum. Participation in the discussion forums provides 10% of your overall module mark.
You must also attend a one-hour live chat session per module per week. The times of these
sessions will be set by the Module Leader and details will be posted in the Calendar Page for each
module on Campus. During these sessions, you will discuss the week’s topic with the Module
Leader. This time should also be used to ask questions about areas of study that you are finding
difficult or areas where clarification is needed.
If you who miss a compulsory session, because of illness or other exceptional circumstances you
are required to notify the module tutor within six days after the session to explain the absence.
In cases of persistent non-engagement without proper reason, your programme of study may be
terminated.
If you experience special difficulties arising from changes in your medical, personal and/or (if you
are a part-time students) work circumstances, you may request to temporarily withdraw from your
studies for up to one academic year. Requests for a longer period must be agreed by the
University’s Academic Registrar. This period of time will count towards the maximum registration
period for this course (4 years if you are a full time student; 8 years if you are a part time student).
The University cannot guarantee continuation on the same course and/or modules.
In the event a Live Chat session is cancelled due to Module Leader illness or any other unforeseen
situation, arrangements will be made to ensure the Live Chat session is rearranged. This is in line
with the principles of the University of Worcester’s Class Cancellation Policy.

3.5 Examinations
See also Section 6, Assessment Strategy
Examinations are of two hours duration, with the exception of the Business Research
Methodology module, and are closed book (i.e. you will not be permitted to take learning
materials into the examination). All questions that you answer in an exam are equally weighted.
The Business Research Methodology examination is three hours in duration and has two parts.
Section A is based on a case study. The case study will be posted on the NCC Education
Campus two weeks before the examination date. Students will be able to review the case study
and make notes prior to the exam. You will be allowed to take FOUR (4) A4 sides of notes into
the examination with them, which the invigilator will collect at the end of the examination. These
notes should relate to the case study only. You will then answer TWO (2) questions from a
choice of four in Section B. All three questions that you answer are equally weighted.
The Business Strategy examination includes a Section A which is also based on a case study.
Similar to the Business Research Methodology case study, this will be made available on the
NCC Education Campus two weeks before the examination date. Students will be allowed to
take FOUR (4) A4 sides of notes into the examination with them. These notes should relate to
the case study only. You will then answer TWO (2) questions from a choice of four in Section B.
Both questions that you will answer are equally weighted.
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3.6 Assignments
See also Section 6, Assessment Strategy
All modules apart from Business Research Methodology are partially assessed by assignment,
to be submitted during the teaching of the module. These assignments will be made available to
you during Week 3 of the semester and will always be submitted during Week 8. Any change in
the submission date will be communicated through Campus and your NCC Education email
address.

3.7 Discussion Forum Assessment
See also Section 6, Assessment Strategy
Your written contributions to each discussion forum are reviewed and marked according to the
relevance and quality of the submission content. Discussion Forum marks account for 10% of
your overall module mark. This assessment component is designed to ensure you are not only
engaging with the content of their modules, but are also in academic dialogue with their Module
Leader and other students in the global programme cohort. Failure to pass this element of
assessment will normally require a further test.

3.8 Business Research Methodology Weekly Tutorial Tasks
See also Section 6, Assessment Strategy
For the Business Research Methods module students complete a series of TEN (10) Tutorial
Exercises which account for 25% of their overall mark.
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4. Approaches to Teaching and Learning
4.1 Course Management and Student Representation
The Teaching Team for this course comprises your NCC Education Course Leader (Dr Sue
Greener) and Module Leaders (see below). This team will be supported by a shadow team at
the University of Worcester comprising a Shadow Course Leader and Shadow Module Leaders.
The Shadow Course Leader (Dr Robin Bell) will work closely with NCC Education staff,
particularly in relation to moderation of marked work, the application of University Regulations
and regular monitoring of the course. Shadow Module Leaders at the University of Worcester
will also work with the NCC Module Leaders to ensure currency of curriculum and to assist with
marking.
All students are expected to act as Student Representatives and to submit their views in the
student survey and live chat feedback session held at the end of each semester. This will be
attended by both the NCC Education Course Leader and University of Worcester Shadow
Course Leader and acts as your Course Management Committee.

4.2 Expertise of Teaching Team
Dr. Sue Greener – Course Leader and Business Research Methods Module Leader
(susan.greener@nccedu.com)
Dr. Greener is an academic (Brighton Business School, University of Brighton, NCC Education)
and development consultant (Positive Images). She specialises in the fields of management
learning and communication skills and currently teaches undergraduates and postgraduates in
business and human resource management, and supervises PhD students in the field of elearning. Susan was awarded a doctorate in 2008 for her research into students’ readiness for
online learning. She is editor of the academic journal Interactive Learning Environments.
Tony Greener – Management and Organisational Behaviour Module Leader
(anthony.greener@nccedu.com)
Tony Greener started his commercial career as a journalist before moving into management
and specialising in PR, communications and marketing. He has previously been a board director
of Land Rover, BL Cars Europe, Dunlop Slazenger International, the Saudi Arabian National
Guard Medical Service and the UK PR agency Saatchi & Saatchi, where he was Deputy
Managing Director.
In 1988, Tony and Susan Greener established Positive Images, a management training,
marketing and communications business. The company has since worked for a variety of clients
in the UK and overseas including CIM, BT, the Corporation of London, Corus, Nestle, Abbey,
Tower Bridge, Taylor Woodrow, Royal Bank of Scotland, Hewlett Packard, Porsche Cars GB,
Ricoh, the English Tourist Council, the Institution of Mechanical Engineers, and the Institute of
Management in Singapore and Malaysia.
His academic career has included appointments at Brighton University Business School and at
Thames Valley University.
Tony holds a Master’s in Change Management and has conducted research into major
institutional change in the motor industry. He is the author of The Secrets of Successful PR
(Butterworth Heinemann, 1990) and Internal Communications (Blackhall, 2000).
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Dr Andrew Nurse – Business-to-Business Marketing and International Marketing Strategy
Module Leader
(andrew.nurse@nccedu.com)
Dr Andrew Nurse completed his PhD in 2011 and holds an academic appointment at Kingston
University. Andrew’s principal research interests concern how individual and organisational
capability are linked, and organisational capability assessment as part of organisational strategy
development. His thesis was an observational study into how the activities and use of
organisational artefacts by doctors relate to the intended competence of the medical unit in
which they were located.
Andrew has significant professional and marketing experience. Prior to his academic career, he
worked as Business Development Manager responsible for market analysis and development
for information systems and services. He has spoken at over 50 conferences and on radio and
television, and is a member of the British Computer Society (BCS) and Chartered Institute of
Marketing (CIM).
Dr. John Shepherd - Strategic Operations and Quality Management Module Leader
(john.shepherd@nccedu.com)
John Shepherd has spent much of his career in the telecommunications industry. He has been
responsible for the design of major network changes including the introduction of British
Telecom’s Televoting service. He is currently involved in the strategic development of BT’s
global network and operations.
John has designed and taught several educational courses in association with Plumpton and
Sparsholt Colleges, the Soil Association and the British Trust for Conservation Volunteers. He is
also a member of Plumpton College’s Sustainability Curriculum Advisory Board.
John was awarded a doctorate for his research into the impact of regulation upon new
telecommunications technologies. His current research interests lie in the application of agile
techniques to design and development activities.
Dr Andreas Tsopanakis – Management Accounting and Finance Module Leader
(andreas.tsopanakis@nccedu.com)
Dr Andreas Tsopanakis completed his PhD at the University of Glasgow in 2014, and is
currently a lecturer in finance at Salford Business School. Prior to Salford, he has worked at a
number of institutions, including the University of Glasgow, University of Bradford, University of
Athens and IST College/University of Hertfordshire. His research interests includes systemic
risk and financial stability, and he is a member of the European Finance Association and
American Finance Association.
Keith Mattacks – Business Strategy Module Leader
(keith.mattacks@nccedu.com)
Keith holds a Masters degree awarded by the University of Reading. His early career was in
HR, and he became the Director of Knowledge Management and Learning at Cable and
Wireless before starting his own Management Consultancy business where he has worked with
the NHS and many blue-chip clients.
He currently teaches HR Management and Organisational Behaviour at Brighton University
Business School, Management at Birkbeck, University of London and on the MBA with The
Open University Business School.
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Dr John Hassall – Business Analysis and Decision-Making
(john.hassall@nccedu.com)
Dr. Hassall is a HE professional with broad subject experience covering areas of Project and
Business Management, Business Skills, Strategy, Information & Knowledge Management and
I.T.
Dr. Hassall has research supervision experience, including supervising students to PhD and
acting as an MBA dissertation supervisor over many years for both Henley Business School
(Open and Corporate Programmes) and Oxford Brookes University (Global MBA). He also has
experience of examining research degrees.
Dr. Hassall completed both his MBA and PHD with Aston University in Birmingham.

4.3 Learning and Teaching Methods
4.3.1

NCC Education Campus

The Virtual Learning Environment (VLE), known as Campus, is the area where you will work
through the module materials created by the Module Leader, participate in the module discussion
forums with other students, and discuss the content of the course through live chat sessions.
To assist you in getting started on the programme you will complete an online orientation via
Campus. This involves ‘meeting’ the teaching team via their video introductions and working
through an online tutorial which takes you through key programme information, documentation and
the resources you will need to start Week 1. During the orientation week you will have access to
your Pre-Semester Checklist, to complete before commencing the programme.
Each week, you are expected to undertake the following tasks for each module you are studying:


Watch the video lecture for the topic, usually at the beginning of the teaching week.



Work through the topic tutorial, undertaking tasks as directed.



Contribute to discussion forums, answering questions and tasks set out by the Module
Leader in the tutorial.



Take part in a live chat session with the Module Leader and a group of other students,
discussing the week’s topic (times to be set by the Module Leader).



Carry out private study, reading around the topics and additional tasks as directed by the
Module Leader.

You must post on the Discussion Forum for each module each week, with the exception of
Business Research Methodology. The Module Leader will set Discussion Forum tasks and
questions in the topic tutorial that should be answered and discussed in the Discussion Forum.
Please note that for all modules, contributions will be assessed, so failure to post relevant answers
will result in marks being lost. Please refer to Section 6 of this handbook for more information on
assessment.
You must attend one Live Chat session per module, per week. The times of these sessions will be
set by the Module Leader and details will be posted on the Calendar page for each module on
Campus. During this session, you will discuss the week’s topic with the Module Leader. This time
should be used to ask questions about areas of study that you are finding difficult or areas where
clarification is needed.
You will also receive information directly from the University to your University email address. It is
important that you check regularly for University emails.
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4.3.2

Library and ICT

You will have access through Campus to a range of electronic library resources and learning
materials from NCC Education and the University of Worcester. This will include access to a
great number of e-books from your recommended reading lists, as well as a range of relevant
academic journal articles. All of the University of Worcester resources can be found through
‘Summon’, the Library’s on line searching tool.
You will be able to contact the University of Worcester for library support via
askalibrarian@worc.ac.uk. The University’s Academic Liaison Librarian for Worcester Business
School is Stephanie Allen (email: s.allen@worc.ac.uk) and she will also be able to provide
advice and guidance in using library resources.
The University’s LibGuides site (http://libguides.worc.ac.uk) is the key place for information on
searching, referencing and how to get support in using library resources. This includes a
specific site for Business and Management: http://libguides.worc.ac.uk/business.
You can access ICT support via the University’s service desk portal at
https://servicedesk.worc.ac.uk (you will need your University username and password); or by
telephoning +44 (0)1905 857500.
4.3.3

Students who have Special Educational Needs

Reasonable adjustments are made for students who indicate they have special requirements as
a result of disability or special educational needs in order that they are not disadvantaged. We
will always ask you if you are happy for us to pass on information disclosed to us to your tutors
in order that they can make adjustment accordingly and if it is reasonably possible to do so.
Examples of adjustments include:







Additional time for written examinations
Use of a scribe
Use of a word processor
Modified assessment papers
Rest breaks
Alternative venue

You will find details of facilities available on the University’s Disability and Dyslexia webpages.
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4.4 Timetable of Study for Students
Below is an example of a student timetable. In relation to the spring semester, a typical week of
study for a full-time student may look like this (depending on the modules being taken and the
scheduled time of each chat session):
Monday





Watch Business Research Methodology lecture
Watch International Marketing Strategy lecture
Complete Business Research Methodology tutorial online
Complete International Marketing Strategy tutorial online

Tuesday





Watch Business Strategy lecture
Watch Business Analysis and Decision-Making lecture
Complete Business Strategy tutorial online
Complete Business Analysis and Decision-Making tutorial online

Wednesday





Complete Business Research Methodology Discussion Forum tutorial tasks
Complete International Marketing Strategy Discussion Forum tasks
Attend Research Methods live chat session
Attend International Marketing Strategy live chat session

Thursday





Complete Business Strategy Discussion Forum tasks
Complete Business Analysis and Decision-Making Discussion Forum tasks
Attend Strategic Management live chat session
Attend Business Analysis and Decision-Making live chat session

4.5 Helping you to Succeed
You will have been well prepared for this course by your previous NCC Education study.
Appendix 3 indicates how your previous knowledge and understanding is relevant to this
course.
We have included a number of ways to further support your study. These include:


‘Orientation Week’ at the start of your programme, which enables you to experience the
online learning approach and learn how to gain access to your tutors, study material, all
supporting resources, policies and advice.



Helpful reminder emails (if appropriate) from NCC Education’s teaching team and
Programme Manager (Product Development Manager) to encourage you to engage with
online learning materials.



An Assessment surgery in Week 7 where you will be able ask questions about your
assignments.



Inter-semester activities related to improving your study skills; preparing you for future
employability (e.g. CV writing skills); enhancing understanding of business terminology
and preparatory reading.
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Feedback opportunities (student survey and online discussion) which inform continuous
improvement of the course.

4.6 Personal Development Planning
Personal Development Planning allows you to reflect upon your own learning, performance and
success and to plan for future development both on the course and beyond. During your
programme, you will be allowed a number of opportunities to implement a Personal Development
Plan or Learning Diary. These approaches include planning your intentions or outputs, merging
your intentions with actions and reflecting upon or evaluating the complete process.
You will find the Professional Development Planning link on your Campus programme homepage.
This page will cover in detail the benefits of Personal Development Planning.
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5. Assessment Strategy
You are expected to attempt all required assessments for each module for which you are
registered, and to do so at the times scheduled unless authorised extensions, special
arrangements or extenuating circumstances allow you to defer your assessment. The full
regulations governing assessment are to be found in the University of Worcester’s Taught
Courses Regulatory Framework and Assessment Policy.
Assessment and
Progression
Assessment Methods

Examination

Coursework

Discussion
Forum
Participation

Tutorial
Exercises

Business Research
Methods

75%

~

~

25%

Business Strategy

55%

35%

10%

~

International Marketing
Strategy

55%

35%

10%

~

Business Analysis and
Decision Making

55%

35%

10%

~

Strategic Operations and
Quality Management

55%

35%

10%

~

Management and
Organisational Behaviour

55%

35%

10%

~

Business-to-Business
Marketing

55%

35%

10%

~

Management Accounting
and Finance

55%

35%

10%

~

Coursework assignments are submitted in Week 8 of semester
The overall module mark is computed from the weighted mean of its components. The pass mark
is D-. Please refer to the programme specification for further information on requirements to pass
modules.

5.1 External Examiners
All courses delivered in Universities and Higher Education Institutions (HEI) in the UK have an
external examiner. An external examiner is normally an experienced academic from another
University or HEI, or in some cases a senior professional practitioner.
The external examiner’s role is to provide confirmation that the academic standards of your
course are similar to those on comparable courses at other Universities, and to give an external
perspective on the quality of your course. They do this in a number of ways:





They are involved in reviewing course work assignments and examination questions set for
the course and providing an independent view of how appropriate they are for the course.
They are involved in moderating student work. They do this by receiving a sample of
student work from across the different grades for each module/unit. The purpose of
moderation is to check the standards of marking and to form a view on student
achievements.
They attend the University’s assessment boards, which is where grades for modules are
confirmed.
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They provide an annual report to the University, on the academic standards, assessment
arrangements and quality of the course. This report is written for your tutors but is also made
available to students on the course, and is discussed with Student Academic
Representatives at Course Management Committee meetings.
They meet with the course team and often with students to talk about the course.

Please note that it is not appropriate for you to contact the external examiner directly and that
external examiners do not discuss individual student performance. If you have concerns,
please refer them to your Module Leader or Course Leader in the first instance.
If you would like to know more about the external examiner system, then you may wish to look
at the University Handbook for External Examiners.

5.2 Examinations
Examinations are of two hours duration, except Business Research Methodology which is three
hours, and are closed book (i.e. you will not be permitted to take learning materials or
dictionaries into the examination). Exam papers will be adjusted in order to take account of
different geographical time zones/timings of exam sittings. All examination papers are internally
moderated by both NCC Education staff and University of Worcester’s shadow course team
prior to being sent to the External Examiner (see section 5.1 above) for approval.

5.3 Coursework
Assignments must be submitted during Week 8 of the relevant semester. All assignment papers
are internally moderated by both NCC Education staff and University of Worcester’s shadow
course team prior to being sent to the External Examiner (see section 5.1 above) for approval.

5.4 Discussion Forum and Tutorial Exercise Participation
It is essential that you participate fully in the weekly discussion forums and understand that this
participation accounts for 10% of the overall module mark. This assessment component is
designed to ensure you are not only engaging with the content of their modules but are also in
academic dialogue with your Module Leader and also other students in the global programme
cohort.
You will be assessed on your participation in each of 10 discussion forums (weeks 2-6 and 812 inclusive), and awarded a mark of 0, 1 or 2.




A mark of 2 will be awarded where you make a contribution to the forum that
demonstrates a significant degree of understanding and reflection.
A mark of 1 will be awarded for a contribution that is relevant to the forum but which
exhibits a lesser degree of reflection and understanding.
A mark of 0 will be awarded if you make no worthwhile contribution to the forum or
do not attend.

Regarding Business Research Methodology, you will be assessed on your participation in each
of 10 tutorial exercises (weeks 2-6 and 8-12 inclusive), and awarded a mark of 0, 1, 2, 3 and 4.



A mark of 4 will be awarded for an answer that addresses the task or question fully,
demonstrating excellent understanding of the topic through relevant examples, balanced
objective discussion and/or appropriate referencing.
A mark of 3 will be awarded for an answer that addresses the task or question and
demonstrates a good understanding of the topic, by giving examples, appropriate
explanation and/or references to appropriate literature.
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A mark of 2 will be awarded for an answer that addresses the task or question and
demonstrates an adequate understanding of the topic.
A mark of 1 will be awarded for an answer that does not fully address the task or
questions and/or demonstrates weak understanding of the relevant topic.
A mark of 0 is where a candidate does not respond within the time specified.

5.5 Formative Assessment
As you progress through each module, you will also be able to test your skills and knowledge using
the mini review features provided in your Campus tutorials. These may include multiple choice
questions, gap fill exercises, quizzes and matching activities and are provided by your Module
Leader. You are encouraged to use your performance here to assess how well you have learned
the topic material and to decide what further revision (and preparation for discussions with your
Module Leader and fellow students) to undertake.

5.6 Notification of Assignments and Examination Arrangements
5.6.1

Assignments

Assignment specifications will be made available to you via Campus in Week 3 of each semester.
You should read and fully understand the Assignment Guidance given at the front of the question
paper. Completed assignments should be uploaded electronically. You may submit your
assignment at any time but you MUST do this by the assignment deadline date published on
Campus (usually 3pm UK time on the Friday of Week 8 of the semester).
It is also important for you to present your assignment submissions in a way that makes it easy for
the marker to read and follow. All submissions should adhere to the NCC Education Assignment
Presentation Requirements. You must submit your assignment with the correct file name (see
Assignment Presentation Requirements available in the ‘Personal – Policies and Advice’ section of
Campus). Failure to do this may result in assignments not being recognised and therefore not
being marked.
Each assignment will be run through anti-plagiarism software, Turnitin. This software will generate
a similarity match which will help NCC Education determine if any penalties are to be applied to the
submitted work. In the event of an investigation into your submission, you will receive from NCC
Education confirmation that an investigation is ongoing, as well as your Turnitin plagiarism report.
Only in the event of an investigation will you receive your TurnItIn plagiarism report.
5.6.2

Examinations

Examinations will usually be taken in Weeks 15 and 16 of each semester. NCC Education Partner
Centres will be provided with an examination timetable by Week 7 of the semester. Resit
examinations will take place following Weeks 15 and 16. Resit examination dates are also provided
in the examination timetable issued to Partner Centres.

5.7 Referencing
You should ensure that all sources used in your assignment are fully referenced using the Harvard
Referencing method. Failure to reference correctly in the Harvard style may result in penalties
being incurred for plagiarism/cheating, whether it is intentional or not. It is therefore vital that you
familiarise yourself with the University of Worcester’s Procedures for investigation of cases of
alleged cheating. For full details of how to reference, please refer to the University of Worcester’s
Harvard Referencing Guide 2015/16.
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5.8 Dealing with Difficulties in Meeting Assessment Deadlines
5.8.1

Requesting an Assignment Extension

Requests for extensions are not permitted within University of Worcester regulations.
5.8.2

Late Submission of Assignments

If you submit assignments within 5 five days of the deadline date your work will be marked but
will be capped to the minimum pass mark. Please note that you must submit work within 5
actual days of the deadline date NOT working days.
All assignments submitted later than 5 days will be graded ‘L2’ and will not be marked.
You are expected to submit all assignments by the due date. If you have mitigating
circumstances preventing you from meeting the deadline you should submit a claim by the
appropriate date. You will be expected to provide evidence to demonstrate mitigating
circumstances for the period immediately leading up to the assessment and in addition
demonstrate if the work is not submitted why it was not possible to submit the assignment within
14 days of the deadline.
If you submit the assignment within 14 days of the due date and successfully claim mitigating
circumstances, your work will be marked as if on time.
PLEASE NOTE:
 You must submit all items of assessment for a module in order to pass.
 If you do not submit an item of assessment, you will automatically fail the module regardless
of any overall mark achieved.
 If you fail to submit any items of assessment at all for a module, then in addition to failing the
module, you will also lose your right to reassessment, and will be required to re-take the
module in the following academic year.
A transcript of results will be available to you once marks have been agreed. To view your results,
click on the ‘My Results’ Tab when using your University SOLE page.
You are responsible for ensuring that assignments are submitted correctly (including in the correct
file format and uploaded to the correct area) and on time.
5.8.3

Non-attendance at an Examination

If you fail to attend an examination, a non-submission for that particular examination will be
recorded unless you have exceptional mitigating circumstances. This means you will automatically
fail the module regardless of any overall mark achieved. You will be entitled to resit your
examination, provided you have submitted your coursework for the module (see also 5.8.4 below).
For full details of submission regulations see the University of Worcester’s Taught Courses
Regulatory Framework.
5.8.4

Resitting an Examination or Re-submitting an Assignment

A candidate will not be permitted to repeat any item of assessment previously completed
successfully in order to improve the mark for a unit. A candidate who has failed a unit will be
permitted to be reassessed provided the reassessment can be completed within the eligibility
period for the award (two years for full-time students/ four years for part-time students) and
provided the candidate has submitted at least one component of assessment for the unit.
If the nature of the work which is to be reassessed requires the candidate to study the
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module again, or to use facilities of the Centre in order to undertake the reassessment, then the
candidate may be required to pay an additional fee to the Centre.
The maximum mark which can be awarded for a reassessed unit is D- irrespective of the
academic merits of the reassessed work, unless a claim for mitigating circumstances has been
accepted. A candidate may not be offered reassessment in modules which are no longer current
in the qualification.

5.9 How Your Work is Marked
Work is marked according to the assessment criteria indicated in the assignment brief and the
University’s Generic Undergraduate Grade Descriptors. Where practical, the University adopts
a policy of anonymous marking; however given the reflective nature of much of the assessment
on the programme anonymous marking is not always appropriate.
Once all the work is marked a range of work (including all Es and a sample of the work
achieving D-), is internally moderated. This is undertaken by your Module Leaders and also by
the University of Worcester Shadow Team. A minimum sample of 15% of the work for each item
of assessment for individual modules is also made available to the external examiner who
checks the moderation process and any changes made. All marks are provisional subject to
both the internal and external moderation process and agreement at the examination boards
(see Campus for precise dates). This process follows the guidelines set out by the University of
Worcester Assessment Policy.
Regarding discussion forum questions, these contributions are marked and moderated by NCC
Education’s Product Development team. Similar to assignments and exams, a sample for each
module will be reviewed by the External Examiner. As noted in section 5.4, your discussion
forum questions receive a weekly numerical mark of 0 to 2, and your marks are added together
at the end of the semester, so that a final percentage can be can deduced. For example, you
may score 10 marks out of 20 for the discussion forum element of the Business-to-Business
Marketing module, which in turn equates to 50 per cent. Under University of Worcester
assessment policy, a percentage score of 50 per cent equates to a C- grade. For further
information, please see page 24 of the University of Worcester Assessment policy.

5.10 Feedback Following Assessments and Examinations
You will normally receive individual feedback on your assignments before the examination period.
This will take the form of an individual feedback sheet and will be distributed to you within 20
working days of submission date. Please note that assignment marks may not be provided at this
stage and all grades which are provided during feedback is provisional, i.e. not a final or definitive
mark for the assignment. For examinations, generic feedback/tips for future exams and resits will
be posted on Campus.

5.11 Cheating, Plagiarism, Collusion or Re-presentation
You must be familiar with the University of Worcester’s cheating policy which explains practices
which are classified as unfair and what this means for students on this programme. Students found
to have used unfair means to enhance their performance or influence the outcome of their award
will be subject to penalties including failure of the assessment item, failure of the module or (in
extreme circumstances) expulsion.
With regard to assignments, it is standard practice for NCC Education to run all submissions
through the plagiarism prevention service, Turnitin. If academic misconduct is present within the
submission, you will be contacted by NCC Education’s Quality Assurance department, and your
submission will be investigated in line with the University of Worcester’s regulations concerning
learner incompetence and alleged cheating. You will be provided with an opportunity to respond
to the allegation, and a University of Worcester Academic Integrity Tutor will decide on an
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appropriate penalty for your work based upon the evidence available to them. For further
information, please see the University of Worcester’s Procedures for investigations of cases of
learner incompetence and alleged cheating on Campus.

5.12 Appeals Against Assessment Board Decisions
Appeals against the decisions of the Assessment Board for this award will be adjudicated under
the University of Worcester’s regulations. The following hyperlinks provide information on UW
policies and procedures relating to alleged cheating, mitigating circumstances, complaints and
appeals.
Procedures for investigation of cases of alleged cheating
Procedures for dealing with claims of exceptional mitigating circumstances
Student complaints procedures
Student academic appeals procedures
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6. Student Performance and Results
6.1 Module Performance
You will be awarded a mark for each module which will be computed from the weighted average
of the examination and coursework assignment marks.
If you pass a module for which you had previously been referred, the module result will be
awarded as a pass mark (D-), irrespective of the individual assessment marks you have
achieved.

6.2 Notification of Final Marks
Transcripts of final marks will be released to NCC Education Partner Centres after the External
Examination Board has taken place.

6.3 Final Award
Your overall degree classification is determined on the profile of the best grades from 120 credits
attained. For further information on honours degree classification, see the Taught Courses
Regulatory Framework.
A Pass degree with no honours may be awarded to a student who has passed 60 credits worth
of modules from the programme.
The Examination Board may award higher-level classifications to students whose marks are on
grade borderlines.

6.4 Issuing of Certificates
Certificates will be issued by the University of Worcester upon successful completion of the
programme and the confirmation of final marks by the Examination Board. Certificates will be
sent to your NCC Education Partner Centre.

6.5 Graduation
You will receive a personalised invitation through your
University email address to attend the University of
Worcester graduation ceremony, which takes place in
November each year at Worcester Cathedral. We
understand that you may not be able to attend in
person but, for a small fee, you will be able to log into
the live broadcast of the graduation ceremony. You
will also be listed in the Gradation Programme and will
be able to receive a copy on request.
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7. Student Voice
7.1 Student Feedback
A live chat session, in which you can raise any issues you have had on the programme, is held on
Campus after each semester. We encourage all students to attend this session. The session is run
by NCC Education’s Product Development team. Collated feedback from this meeting will be
reported to the Teaching Team and to the university for annual monitoring purposes.
You will also be asked to take part in an online (anonymous) student feedback survey at the end of
your course. You will be able to comment on all modules separately, rating the teaching,
accompanying materials, live chats and discussion forums. You also have the chance to comment
on everything about your studies from the initial marketing that got you interested in the course
right through to receiving your certificate and graduation. Again the results of this survey will be
reported to the teaching team and to the university during annual monitoring procedures.
Any changes made as a result of feedback will be communicated to students at the beginning of
each semester and the handbook will be updated accordingly.
We welcome feedback on any aspect of your NCC Education experience. Whether your feedback
is positive or negative, we promise that we will listen to you and make every effort to offer you the
best service that we can. Please feel free to contact us at any time:
customer.services@nccedu.com.

7.2 Complaints Procedure
Sometimes things do go wrong. In most cases matters can be resolved quickly and informally.
In the first instance, you should either use the ‘Contact Us’ section of Campus or email Customer
Services at customer.services@nccedu.com. Our Customer Services team will aim to respond to
all complaints within seven working days of receipt.
If you wish to raise any academic related issues, you should refer these to the Module Leader. In
instances when it is not appropriate to contact the Module Leader, please refer your concern to the
Course Director. Full contact details are available on Campus.
However, if you continue to be dissatisfied with the response then you should make an academic
appeal or a complaint. If you are appealing against an academic decision, you should follow the
University of Worcester’s Student Academic Appeals Procedures. You will find details here of how
to challenge a decision. The Students Complaints Procedures is designed to complement the
appeals process and will consider any other subject relating to the student experience.
Should you wish to deal directly with NCC Education, please refer to the contact details which are
provided on Campus.
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PART 1 Programme Specification
PROGRAMME SPECIFICATION – BA (Hons) Business Administration

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.

12.

Awarding institution/body
Teaching institution
Programme accredited by
Final award
Programme titles
Pathways available
Mode and/or site of delivery
Mode of attendance
UCAS Code
Subject Benchmark statement
and/or professional body statement
Date of Programme Specification
preparation/ revision

University of Worcester
NCC Education
N/A
BA (Hons) Business Administration
Business Administration
Single, Top-Up
Online taught modules
FT, PT
N/A
QAA subject benchmark statement: General
Business and Management, 2007
September 2014

Educational aims of the programme

This programme aims to develop the learner’s understanding of the areas of management,
accounting, marketing and finance.
On successful completion of the programme, graduates will have knowledge and understanding
of the global business environment, as well as the skills required to research, analyse and
manage business relationships or to further develop skills and knowledge through postgraduate
study.
The programme is a natural progression for graduates of the NCC Education Level 5 Diploma in
Business (QCF).
In particular, the aims of the programme are to provide students with:
1. The opportunity to extend existing knowledge of, and skills relating to, the study of the
global business environment and management, accounting, marketing and finance.
2. A focused, analytical study of organisations and specialised aspects of their strategy,
behaviour, management and sustainability in the changing global environment in which
they operate.
3. The opportunity to access the specific knowledge and skills that will enable them to:
a. Undertake employment in the area of Business Administration.
b. Progress to postgraduate study in the areas of management, accounting,
marketing and finance.
4. A supportive and stimulating learning environment which is intellectually challenging and
develops analytical and critical abilities.
5. Opportunities to develop transferable skills and competencies and an appreciation of
working in a diverse and multi-cultural environment in preparation for a career in
international business and management.
6. Enhancement of lifelong (including online) learning skills and personal development to
support employability, career aspirations and an effective contribution to society.
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13.

Intended learning outcomes and learning, teaching and assessment methods

A. Knowledge and understanding of:

Examples of learning, teaching and
assessment methods used:

On successful completion of the programme,
students will be able to:



1. Critically evaluate key concepts and
practices in business administration and
marketing, with a focus on the different
product/service mixes for domestic and
overseas markets (BUSM3952) and the
challenges of business-to-business
marketing and business-toconsumer marketing (BUSM3956).
2. Accurately and fully examine working
assumptions made regarding case
problems, working hypotheses and data
(BUSM3953) and a range of conceptual
models related to financial management
(BUSM3957).
3. Make informed judgements concerning the
relationships between management and
individuals within an organisation, with a
particular emphasis on behaviour and
development (BUSM3955).
4. Precisely distinguish the differences
between quantitative, qualitative and
mixed methods research, and competing
business research approaches and
methods (BUSM3950).
5. Demonstrate an extensive understanding
of the concept of strategy, how to think
strategically, and within the context of a
changing external environment (BUSM
3951); and how strategic operations
management relates to corporate strategy
(BUSM3954).










Teaching and learning makes use of both
synchronous and asynchronous delivery.
Students experience directed guided and
fully independent learning across all
modules, and teaching staff make use of
the collective student body (global)
experiences in contextualising the topics
and learning outcomes of the programme.
The course includes:
A programme of structured lectures, online
tutorials, discussion forum and live chat
participation.
The researching and writing of
assignments and subsequent oral and
written feedback.
In-depth, self-directed research, tutorial
guidance and peer reviewed discussion.
Formative stop and check tutorial
questions.
‘Real-world’ settings and scenarios
experienced via case studies, guest
lecturer inputs.
A variety of assessment methods used
including examinations, case studies,
assignments, discussion forum.
contributions, tutorial exercises
Complementarity across module activities
and assessment
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B. Cognitive and intellectual skills:

Examples of learning, teaching and
assessment methods used:

On successful completion of the programme,
students will be able to:
1. Apply critical thinking, analysis and
synthesis with reference to past, present
and future organisational, environmental
and management issues and personal
experiences and development.
2. Solve problems and make decisions in a
range of complex and unpredictable
circumstances.
3. Manage information including the
interpretation and abstraction of meaning
from a variety of information, data and
experiences.
4. Demonstrate sensitivity to diversity in
terms of people, cultures, business,
management and ethical issues.



C. Practical skills relevant to
employment:

Examples of learning, teaching and
assessment methods used:

On successful completion of the programme,
students will be able to:
1. Select and use effective communication
media and technology to structure, present
and disseminate information, requirements
and decisions.
2. Utilise effective interpersonal and team
working skills, including effective listening
and presentation and the ability to operate
effectively in an online environment.
3. Conduct research with an appreciation of
the uncertainty, ambiguity and limits of
resultant knowledge and conclusions.



D. Transferable/key skills:

Examples of learning, teaching and
assessment methods used:

On successful completion of the programme,
students will be able to:











1. Communicate effectively.
2. Utilise numeracy and quantitative skills
3. Effectively deploy research and
performance analysis skills.
4. Utilise effective self-management (time,
planning, motivation, initiative and
enterprise).
5. Undertake appropriate further training of a
professional or equivalent nature.






All modules encourage learners to engage
in discussion of key issues and application
of key concepts.
Higher order critical skills (e.g. the ability to
evaluate evidence, arguments and
assumptions to reach sound judgements)
are developed and assessed in all Level 6
modules in accordance with University of
Worcester’s Curriculum Design Policy).
Case studies and weekly Tutorial
Exercises offers students the opportunity
to engage in problem solving and complex
issues in a peer-supportive environment.

All modules include opportunities for both
synchronous and asynchronous learning
via communication technology.
Students are required to conduct research
into a range of business administration and
management issues.
Research-based knowledge,
understanding and critical appreciation is
assessed in all programme modules.

Live chat sessions and discussion forums
each week.
Self-management skills are experienced
through meeting assignment submission
deadlines, working with others.
Personal development supported through
the academic tutor system and online
resources for PDP.
Examinations are included partly to retain
and develop examination techniques for
students wishing to pursue professional
qualifications post-degree.
Interpersonal and team-working skills are
experienced via group activities and
discussions.

This programme is delivered online through the NCC Education Virtual Learning Environment,
Campus (http://campus.nccedu.com). Students will be provided with a login and password to
access Campus, when they have enrolled on the programme.
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Through Campus students will have access to all of the learning materials for this programme,
including:






Asynchronous video lectures.
Synchronous group ‘live chat’ sessions.
Guided online tutorials.
Asynchronous Discussion Forums.
Electronic journals and books.

In addition to these video lectures, tutorial activities, discussion forums, live chat and resources
features students will also find key policy and advice documentation on Campus to support
them through their programme.
A wide variety of learning and teaching methods is used in the BA (Hons) Business
Administration top-up degree in order to maximise achievement and progression opportunities
for students with diverse skills and experiences, from different parts of the world.
The programme has been designed to ensure that modules provide an appropriate structure
within which:





To acquire and build knowledge and understanding.
To develop and progress across the intended range of cognitive, academic, practical
and transferable skills appropriate to both study on the programme and future
employment and/or further study at postgraduate level.
To develop a positive and proactive approach to change management, a sensitivity to
business issues and enterprise.
To develop and experience a variety approaches to learning and teaching and a good
balance of activities, within the online learning environment.

The importance of research-informed teaching in enhancing students’ learning experience is
fully appreciated. The majority of tutors contributing to the programme are research-active and
draw students’ attention to a variety of relevant research papers to illustrate ideas, concepts and
theories or to provide examples according to the course coverage.
There are opportunities across the programme for students to learn about and engage in
research activity as they progress through each semester. Both the course structure and the
assessment strategy support this through investigative, explorative and applied assessment
tasks.
The global context is facilitated by virtue of the student cohort being drawn from many different
parts of the world, as well as modules such as International Marketing Strategy, which have an
explicit global focus. Students study in a culturally diverse environment with peers from a range
of cultural backgrounds and tutors who have extensive business experience in a global context.
The themes of social responsibility and ethical business are addressed in the curriculum.
Students are encouraged to evaluate their own courses of action in relation to organisational
ethical dilemmas and to consider the implications of ecological changes for business and
communities, now and in the future, and responses to these changes. The use of the VLE to
provide learning materials and student support promotes the paperless/low carbon learning
processes.
Course design takes into account the students’ prior learning experiences. In particular, it takes
into account the structure of preparatory courses and their preferences. This is achieved by
combining both synchronous and asynchronous learning, and utilising prior familiarity and
competence navigating NCC Education’s Virtual Learning Environment.
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The needs of all learners are considered in delivering learning and teaching activities and
learning materials are adapted where necessary and reasonably possible. NCC Education is
committed to providing reasonable adjustments and special consideration, so as to ensure
disabled candidates, or those facing exceptional circumstances, are not disadvantaged in
demonstrating their knowledge, skills and understanding in order to obtain this degree award.
Further details are provided in the Course Handbook (see Section 4.3.3).
14.

Assessment Strategy

The Assessment strategy has been designed to provide a variety of challenges appropriate to
students on an undergraduate business programme. There is an appropriate balance of testing
theoretical knowledge and understanding and also practical application of that knowledge to real
world business contexts. Course design and delivery, as well as assessment strategy, ensures
that students continue to develop independent academic skills. This includes the wider reading
and research practices which foster advanced scholarship.
Students are provided with opportunities for ongoing assessment (both formative and
summative), assignments (including case study based questions and tasks) and end of module
examinations. This mixture of assessment is designed to maximise opportunities for all students
to perform and develop skills relevant to future academic and professional study.
Weekly discussion forum contributions are required from students, following topic guidance and
instruction provided by tutors at the end of each online tutorial. This allows students to develop
and test their independent learning, research and written presentation skills at regular points
throughout the duration of their study. Assignment guidelines and tasks are issued at the
beginning of each module and work is submitted around the mid-point in each semester, partly
to enable students to receive feedback which will better prepare them for the end of semester
examinations.
Assessment styles are adjusted according to module with some differences; for example, in the
use of case studies for assignment tasks or the use of tutorial exercises rather than discussion
forum contributions in the Business Research Methods module. Overall, however, students are
presented with a uniform approach to assessment across each of the programme modules and
this is intentional in order to allow students to take a systematic approach to time management
and inform their understanding of what will be required in order to complete assessments for
each module.
Marking of student work is internally and externally verified via a sample of work for every
element of assessment. All work is anonymously marked, except where this is impracticable
(e.g. Discussion Forum contributions). Student work is graded according to the University’s
Generic Undergraduate Grade Descriptors (A-H). Criteria which reflect the Intended Learning
Outcomes are published for each assessment and constructive and timely relevant feedback is
an integral part of the assessment process, particularly following submission of assignments
during the semester.
A grid showing the mapping of assessments against modules is included in the Course
Handbook.
15.

Programme structures and requirements

The BA (Hons) Business Administration is available as a Single Honours award only. It may
be taken:
 Full-time – normally completed within one year, with a maximum 2-year eligibility period
allowed for completion of the course
 Part-time – normally completed in two years, with a maximum 4-year eligibility period
allowed for completion of the course
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All modules are worth 15 credits. Semesters run from the beginning of September to the end of
December and from the beginning of March until the end of June.
Students can being studying in either September or March. Full-time students complete the
programme over two semesters. Part-time students complete the programme over four
semesters.
Award Map

Course Title: BA (Hons) Business Administration (Top-up)

Year of entry: 2015-16

Level 6
Module
Code

Module Title

Credits
(Number)

Status
(Mandatory (M)
or Optional (O))

Prerequisites

Semester in which
module taken1
Full time
students

Part time
students
Mar
start

Sep
start

BUSM3950

Business Research
Methods

15

M

None

1 (Sep start)
2 (Mar start)

1

1

BUSM3951

Business Strategy

15

M

None

2

1

2

BUSM3955

Management and
Organisational
Behaviour

15

M

None

2 (Sep start)
1 (Mar start)

2

2

BUSM3956

Business-to-Business
Marketing

15

M

None

1

2

1

BUSM3952

International
Marketing Strategy

15

M

None

2

3

4

BUSM3953

Business Analysis
and Decision Making

15

M

None

2

3

4

BUSM3954

Strategic Operations
and Quality
Management

15

M

None

1

4

3

BUSM3957

Management
Accounting and
Finance

15

M

None

1

4

3

Honours Requirements at Level 6
Honours students must take 120 credits in total from all modules above.

16.

QAA and Professional Academic Standards and Quality

This award is located at Level 6 of the Framework for Higher Education Qualifications (FHEQ).
The QAA Honours Degree Subject Benchmark Statement: Business and Management (2015)
articulates the knowledge, skills and categories of achievement to be expected of successful
honours graduates in the field. Learning outcomes and content, in addition to learning, teaching
and assessment strategies of all modules are appropriate to this QAA Benchmark statement. As
well as forming a basis for curriculum content and the setting of intended learning outcomes, the
Benchmark statement has been used to help to ensure a strong link between the development
of skills and employability of graduates of the course.

1

1 = UK Autumn semester, 2 = UK Spring semester
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Further details can be found in the mapping documents contained in the Course Handbook.
17.

Support for students

The programme is delivered online through the NCC Education Virtual Learning Environment,
Campus (http://campus.nccedu.com). Students will be provided with a login and password to
access Campus once they have enrolled on the programme. Through Campus, students will
have access to all of the documentation and learning materials for this programme. Students will
also interact with the tutor for each module and participate in discussion forums and live chat
sessions through this platform.
The course is underpinned by the tenets of the UK Quality Code for Higher Education.
Systematic consultation with students (e.g. through weekly discussion and live chat forums) and
staff (e.g. through course team meetings each semester, chaired by NCC Education’s Course
Leader) about the accessibility of technological facilities ensures that:






The virtual learning environment can be accessed fully by every student, or that
reasonable adjustments can be made so that every student has an equal learning
opportunity. For example, students are made aware of the accessibility features of their
browsers and NCC Education’s Customer Services is available to advise on further
accessibilities features to ensure equal learning opportunities for all students.
The virtual and social learning environments for this course are safe, accessible and
reliable for every student, promoting dignity, courtesy and respect in their use. For
example, programme teaching staff and NCC Education academic staff monitors
students’ (and tutors’) online contributions to ensure the use of appropriate terminology
and that every student is treated fairly, with dignity and respect.
Opportunities to continuously enhance standards of usability are identified and
explored. For example, the recent introduction of downloadable video lectures to
support any students who experience temporary Internet connection issues or problems
with low bandwidth.

Orientation
An orientation week has been designed to help familiarise students with the tools needed to
successfully complete an online top-up degree programme, as well as the core documents
which underpin this programme. The orientation, which includes introductory videos from each
of the Module Leaders, also contains a Pre-Semester Checklist which all students must
complete before beginning Week 1. The Pre-Semester Checklist includes instructions for using
Campus, general programme delivery information and solutions to common accessibility issues.
Teaching and Learning Materials
The following materials are made available to students each teaching week:






A video lecture, which can be viewed online or downloaded for offline viewing.
A lecture handout which can be downloaded for note-taking.
An online tutorial with suggested reading and research ideas, topic exercises, stop and
check questions and the weekly discussion forum topic.
An online discussion forum.
An online live chat session.

Pastoral Support
Pastoral Support is available from a number of sources. As well as the Module Leaders and
Course Leader, students can also contact Customer Services at NCC Education to discuss any
issues that may be of concern. NCC Education’s top-up degree programmes also have a
dedicated Product Development Manager who can assist with referrals to support staff,
academic/course queries and support with extenuating circumstances.
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Assessment Surgery Weeks
One Assessment Surgery Week (Week 7) each semester provides students with the opportunity
to consolidate their learning and also focus on finalising their assignment work, which must be
submitted before the Week 8 deadline as published on Campus.
Inter-semester Study and Employability Skills Enhancement
During February, students will have the opportunity to engage with a range of activities
designed to consolidate and enhance study and employability skills. Precise details will be
published on Campus but resources will include workshops relating to CV writing, job interview
techniques; additional personal development planning materials, making use of tutor feedback;
online learning techniques and exam revision; networking with your learning community.
Supporting Documents and Resources
The following documents provide development and support for undergraduate students on this
programme:












18.

A Student Handbook is provided for the course. This includes the structure of the
course, student support, assessment strategies and course regulations.
Access to Emerald Group’s vast collection of online journals.
Access to The University of Worcester’s online library.
Turnitin anti-plagiarism information.
Reassessment information for students.
A common exam vocabulary document to aid exam preparation.
An exam timetable uploaded at the beginning of the semester, allowing students
considerable time to plan for and successfully attend the examination.
A recommend reading list, with materials for all modules.
A personal development plan template and example.
A referencing and bibliographies document to aid assignment submission.
A netiquette guide
A document explaining academic misconduct.
Admissions

Admissions Policy
This course aims to admit students who are seeking to build on recent preparatory study of
Business at Level 5 in order to prepare for entry into a management career or postgraduate
study. Applicants will be expected to demonstrate the ability to benefit from the course and
show their potential to complete the course successfully. We consider applicants to our courses
solely on the basis of their merit, ability and potential and will consider all information contained
within the application form including personal statements and references. Admissions to the
course are made in line with the University’s Admissions Policy. Our students come from
diverse backgrounds and from a wide range of countries, and we welcome cultural diversity as
well as the contribution of mature and disabled learners on this course.
Entry Requirements



NCC Education Level 5 Diploma in Business (QCF), or equivalent.
For applicants whose first language is not English, a minimum IELTS score of 5.5 (or
equivalent), plus evidence of one year FT (or equivalent) study at FHEQ Level 5 in
English.
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Admissions procedures
All students must complete the course application form and submit to their local NCC Accredited
Partner Centre/ directly to NCC Education Ltd. These will be passed to NCC Head Office,
where admissions decisions will be made, (in consultation with Worcester Business School’s
Admissions Tutor, as appropriate), then recommended to the University of Worcester. On
acceptance of the NCC recommendation, the University of Worcester will, allocate a unique
student number, generate a student record, and make a firm offer directly to the student.
Students will then need to send email confirmation to the University of Worcester of formal
acceptance of this offer.
Admissions/selection criteria
Offers will be conditional against evidence of successful completion of NCC Education Level 5
Diploma in Business (QCF), or equivalent. Evidence from personal statements and/or
references included with the application form will be considered in order to ascertain the ability
to benefit from this Level 6 course and the potential to complete it successfully.
19.

Methods for evaluating and improving the quality and standards of
teaching and learning

Mechanisms for review and evaluation of teaching, learning and assessment, the curriculum
and outcome standards include:









Module feedback and evaluation from tutors.
Module feedback and evaluation from students - Each semester NCC Education uses a
student questionnaire and an online chat session hosted by the Programme Manager
(NCC Education Product Development Manager) to obtain up to date feedback on the
programme and students’ experiences. All students are invited to complete the
questionnaire anonymously and take part in the chat session and both positive and
negative feedback is welcome.
Annual Course Evaluation.
Course Leader led staff meetings each semester.
Worcester Business School review and tutor monitoring.
Ongoing academic oversight and scrutiny by NCC Education’s Product Development
Manager (top up degree Programme Manager) and/or Product Manager, part of NCC
Education’s Qualifications and Academic Delivery Division.
External Examiners’ Reports.

Mechanisms for gaining student feedback on the quality of teaching and their learning
experience:




Informal module feedback and formal evaluation via questionnaires and online chat
sessions.
Meeting with module tutors.
Induction, exit and other ad hoc correspondence.
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20.

Regulation of assessment

The course operates under the University of Worcester’s Taught Courses Regulatory Framework.
Requirements to pass modules





Modules are assessed using a variety of assessment activities which are detailed in the
module specifications.
The minimum pass mark is D- for each module.
Students are required to submit all items of assessment in order to pass a module
Full details of the assessment requirements for each module are published in the
module specification.

Submission of assessment items





Students who submit course work late but within 5 days of the due date will have work
marked, but the grade will be capped at D- unless an application for mitigating
circumstances is accepted.
Students who submit work later than 5 days but within 14 days of the due date will not
have work marked unless they have submitted a valid claim of mitigating circumstances.
Students who do not submit any items of assessment for a module lose their right to
reassessment in that module, and will be required to retake the module in the following
academic year, which will incur payment of the module fee.
For full details of submission regulations see Taught Courses Regulatory Framework.

Retrieval of failure




Students are entitled to resit failed assessment items for any module that is awarded a
fail grade, unless the failure was due to non-attendance or non-submission or nonsubmission of all items of assessment for the module.
Reassessment items that are passed are graded at D-.
If a student is unsuccessful in the reassessment, they have the right to retake the
module.
Requirements for Awards
Award
Degree
(non-honours)
Degree with honours

Requirement
Passed a minimum of 60 credits from the BA Business
Administration programme
Passed 120 credits from the BA (Hons) Business
Administration programme

Classification
Classification is determined on the profile of the best grades from 120 credits attained at Level 6
only.
For further information on honours degree classification, see the Taught Courses Regulatory
Framework.
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21.

Indicators of quality and standards









22.

The University underwent a QAA Institutional Audit in March 2011. The audit confirmed
that confidence can be placed in the soundness of the institution’s current and likely
future management of the academic standards of its awards and the quality of the
learning opportunities available to students. The audit team highlighted several aspects
of good practice, including the proactive approach which supports the student
experience for disabled students, the comprehensiveness of the student online
environment (SOLE), the institution’s commitment to enhancement, and the inclusive
approach to working with its collaborative partners.
Originally part of the National Computing Centre, NCC Education started offering IT
qualifications in 1976 and from 1997 developed its Higher Education portfolio to include
Business programmes, IT qualifications for school children and a range of foundation
programmes. With more than 350 Accredited Partner Centres in over 50 countries, four
international offices and academic support managers worldwide, NCC Education
employs effective technologies for learning, assessment and support. NCC Education is
also partnered with the British Council Education UK programme and quality assured by
the Office of the Qualifications and Examiner’s Regulator (Ofqual).
Annual External Examiners’ reports have been extremely supportive and complimentary
particularly with respect to the organisation of the programme, quality of assessment
tasks, marking and moderation practices
Many members of staff engaged in developing the programme are engaged in relevant
research, consultancy and professional practice
NCC Education holds the Investors in People kite mark which was renewed in 2014.
In recent student surveys NCC Education students have provided extremely positive
feedback about their experiences of NCC Education’s online degree programme. For
example students have commented that module leaders are proactive and thorough in
the way they communicate with students. The availability of chat session transcripts has
helped a number of students to review key messages from module leaders and other
students during these sessions and assignments have been recognised for providing
good scope for students to demonstrate their knowledge and understanding.
Graduate destinations and employability

Graduate destinations
NCC Education students who have successfully completed the BA (Hons) Business
Administration top-up degree have progressed into a wide range of career roles around the
world and many have continued their studies at postgraduate level. NCC Education Alumni
have secured jobs with a range of highly successful organisations including Citibank, Fujitsu,
IBM and the UK National Health Service
Additionally, students who have successfully completed the BA (Hons) Business Administration
top-up degree will be eligible to apply for the NCC Education Level 7 Diploma in Business
Management (QCF) or to other postgraduate qualifications.
Graduate employability
The experience of learning and communicating through a virtual environment develops and
enhances a range of skills relevant to future employability. In particular these include
competence and confidence in navigating and working with technology, self-reliance, selfmotivation, independence, online collaboration and initiative.
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Links with employers
Worcester Business School at the University of Worcester fosters links with employers through
its Employers’ Advisory Board, work for business clients, links with professional organisations
(such as the Institute of Directors) and knowledge transfer activities. Advisers with extensive
practitioner experience of business and consultancy have been involved in the approval of this
course.
The course teaching team have significant industry experience, including providing training and
consultancy for large multinational organisations and NCC Education is an active member of the
UK Federation of Awarding Bodies (FAB), whose members work with a wide range of
employers and, through FAB, different regulators, government departments and funding
agencies. The course builds on the NCC Education Level 5 Diploma in Business (QCF) which is
supported in the UK by Skills CFA and covers many of the key National Occupational Standards
for Business Management which are valued by employers.
Please note: This specification provides a concise summary of the main features of the
programme and the learning outcomes that a typical student might reasonably be expected to
achieve and demonstrate if s/he takes full advantage of the learning opportunities that are
provided. More detailed information on the learning outcomes, content and teaching, learning
and assessment methods of each module can be found in the module specifications and the
course handbook provided to all students at the start of the course. The accuracy of the
information contained in this document is reviewed by the University and may be checked by
the Quality Assurance Agency for Higher Education.
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PART 2 Module Specifications
Business Research Methodology
MODULE SPECIFICATION
Module Code and
title*
Institute*
Location of
teaching*
Subject*
Module Leader
Module Type*
Module Level and
Credits*
Mode of delivery*
Module Status in
relation to
courses*
Pre-requisites*
Co-requisites*
Restrictions and
excluded
combinations*
Short Module
Descriptor

Intended
Learning
Outcomes*

BUSM3950
Business Research Methods
Worcester Business School
Online
Business Management
Dr Sue Greener (NCC Education) / Sa’ad Ali (University of Worcester)
BA (Hons)
Level 6
15 credits
Online
Mandatory

None
None
None

An understanding of business research, and how it is conducted, is
important for business students when conducting academic business
research for university assignments and business research within an
organisation. This module will introduce students to the key methods and
techniques used in business research by critically examining the
academic literature. The skills learned here will be used across all
modules in a final year degree programme.
On successful completion of the module, students should be able
to:
1. Explain in detail a range of business research approaches and
methods, understanding the distinctions between quantitative,
qualitative and mixed methods research.
2. Design business research studies for a variety of research questions,
recognising limits to objectivity and ability to set them in the context
of published literature.
3. Critically apply research findings to business decision-making,
demonstrating a comprehensive knowledge of different methods of
data analysis and presentation.
4. Perform analytical business forecasting by evaluating historical and
study data.
5. Gather primary and secondary study data showing awareness of
ethical sampling and practical issues.
6. Accurately use sources of academic literature as supporting
evidence.
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Indicative
Content

Key topics covered in the module will include:











Summative
Assessment*

Sample
assignments for
summative
assessment

Formative
assessment
strategy and
examples of
formative
assessment
Learning and
teaching strategy

Introduction to research problems and questions
Critically reviewing literature
Choosing research approaches and strategies
Ethics in business research
Choosing samples from populations
Collecting and analysing qualitative and quantitative data
Questionnaire design and testing
Practical issues in conducting interviews, focus group, participant
observation.
Forecasting trends.
Presenting research reports.

Indicative
Summative
Word Limit
Assessment or
Items
equivalent
(e.g. time)
Examination 3 Hours
Tutorial
10 x 250
Tasks
word weekly
submissions
(Weeks 2-6
and 8-12)

Weighting

Intended
Learning
Outcomes
Assessed

Anonymous
Marking

75%

1,2,3,4,

Yes

25%

1,5,6

Yes

The examination is 3 hours in length and unseen. The examination is
divided into two sections. Section A is compulsory and is based on a
case study which will be available to students TWO WEEKS before the
examination. Section B will offer FOUR (4) essay-type questions;
students are required to answer TWO (2) of these four questions. All
questions are equally weighted.
Tutorial tasks are set between Weeks 2-6 and 8-12, i.e. a total of ten
assessed tasks over the whole module. These tasks are based on
that week’s tutorial and are given in the tutorial notes available each
week. The word length for each tutorial task is 250 words. Each tutorial
task should be accurately referenced using academic sources, with
views supported by relevant evidence.
Understanding and knowledge of course content is rigorously tested
through a combination of examination and weekly online tutorial tasks.
Tutorials and tutorial tasks are released each week at a set time, so that
students work through and discuss the same topics at one time. Before
completing their tutorial, students are required to complete an interactive
‘Stop and Check’, which will test their understanding of the week’s
content.
All students follow netiquette guidelines (available on Campus) which are
provided to help avoid misunderstandings in the online environment and
ensure that student behaviour follows acceptable – to University of
Worcester, NCC Education and the student group – conventions.
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Learning and
Teaching
methods*

Activity type
Taught sessions:
Online lectures
Tutorials
Live Chats
Guided independent
study

Number of weeks
and hours/days

Total

12 x 1 hour
12 x 1 hour
12 x 1 hour

12
12
12

12 weeks x 9.5 hours

114

TOTAL HOURS: 150
Attendance
Policy/
Requirement*
Set Text
Essential
Reading
Further Reading

Students are expected to engage with all online lectures and tutorials.

Saunders, M., Lewis, P. & Thornhill, A. (2012) Research methods for
business students. 6th edition. FT Prentice Hall.
Makridakis, S., Wheelwright, S. C. & Hyndman, R. J. (1998) Forecasting.
3rd edition. John Wiley & Sons.
Bell, J. (2010) Doing your research project: A guide for first-time
researchers in education, health and social science. 5th edition. Oxford
University Press.
Bryman, A. & Bell, E. (2011) Business research methods. 3rd edition.
Oxford University Press.
Collis, J. & Hussey, R. (2013) Business research: A practical guide for
undergraduate and postgraduate students. 4th edition. Palgrave
Macmillan.
Hanke, J.E. & Wichern, D. (2013) Business forecasting. 9th edition.
Pearson.

Date Module
Specification
Approved:
Date and record
of revisions:

Date

Version

Reason for Change

Effective from

Author

19/08/2016

1.3

Update Shadow Module Team Leader

Autumn 2016

Mark Crosher
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Business Strategy
MODULE SPECIFICATION
Module Code
and title*
Institute*
Location of
teaching*
Subject*
Module Leader
Module Type*
Module Level
and Credits*
Mode of delivery*
Module Status in
relation to
courses*
Pre-requisites*
Co-requisites*
Restrictions and
excluded
combinations*
Short Module
Descriptor

Intended
Learning
Outcomes*

BUSM3951
Business Strategy
Worcester Business School
Online
Business Management
Keith Mattacks (NCC Education) / Jeff Parry (University of Worcester)
BA (Hons)
Level 6
15 credits
Online
Mandatory

None
None
None

The aim of this module is to help students develop a detailed knowledge
and critical understanding of the role that strategic management plays
within organisations and its effects upon organisational performance
and survival. This module examines important techniques used to
analyse the position of a company in both its actual and potential
marketplace. The approach adopted in this module encourages
students to question and evaluate different perspectives of strategic
management.
On successful completion of the module, students should be able
to:
1. Critically evaluate the relationships between the macro and
competitive environments of organisations.
2. Comprehensively discuss the resource-based approach to strategic
management.
3. Precisely distinguish the differences between corporate, business
and operational strategies, recognising the barriers to successful
strategy implementation in terms of structure, culture and systems.
4. Explain in detail the process of strategic analysis, choice and
implementation.
5. Critically analyse case study organisations through applying a range
of business concepts and frameworks.
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Indicative
Content

Key topics covered in the module will include:











Summative
Assessment*

Sample
assignments for
summative
assessment

Formative
assessment
strategy and
examples of
formative
assessment
Learning and
teaching strategy

Overview of strategy
The strategic environment
Strategic capability
Strategic expectations and purposes
Business level strategy
Corporate level and international strategy
Directions and methods of development
Organising for success
Enabling success
Managing strategic change

Indicative
Summative
Word Limit
Assessment or
Items
equivalent
(e.g. time)
Examination 2 Hours
Assignment
2500 words
Discussion
250 word
Forum
weekly
Assessment exercise
(Weeks 2-6
and 8-12)

Weighting

55%
35%
10%

Intended
Learning
Outcomes
Assessed

Anonymous
Marking

1,2,3,4
1,5

Yes
Yes

1,2,3,4

No

The examination is 2 hours in length and unseen. The examination is
divided into two sections. Section A is compulsory and is based on a
case study which will be available to students TWO WEEKS before the
examination. Section B will offer FOUR (4) essay-type questions;
students are required to answer TWO (2) of these four questions. All
questions are equally weighted.
Tutorial tasks are set between Weeks 2-6 and 8-12, i.e. a total of ten
assessed tasks over the whole module. These tasks are based on
that week’s tutorial and are given in the tutorial notes available each
week. The word length for each tutorial task is 250 words. Each tutorial
task should be accurately referenced using academic sources, with
views supported by relevant evidence.
Understanding and knowledge of course content is rigorously tested
through a combination of examination, assignment and weekly online
tutorial tasks. Tutorials and tutorial tasks are released each week at a
set time, so that students work through and discuss the same topics at
one time. Before completing their tutorial, students are required to
complete an interactive ‘Stop and Check’, which will test their
understanding of the week’s content.
All students follow netiquette guidelines (available on Campus) which
are provided to help avoid misunderstandings in the online environment
and ensure that student behaviour follows acceptable – to University of
Worcester, NCC Education and the student group – conventions.
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Learning and
Teaching
methods*

Activity type
Taught sessions:
Online lectures
Tutorials
Live Chats
Guided independent
study

Attendance
Policy/
Requirement*
Set Text
Essential
Reading

Further Reading

Number of weeks
and hours/days

Total

12 x 1 hour
12 x 1 hour
12 x 1 hour

12
12
12

12 weeks x 9.5 hours

114

TOTAL HOURS: 150
Students are expected to engage with all online lectures and tutorials.

Johnson, G., Whittington, R. & Scholes, K. (2013) Exploring strategy.
10th edition. FT Prentice Hall.
Grant, R.M. (2010) Contemporary strategy analysis. 8th edition. John
Wiley & Sons.
Johnson, G., Whittington, R. & Scholes, K. (2011) Fundamentals of
strategy. 2nd edition. FT Prentice Hall.
Cox, H. & Mowatt, S. (2008) Technological change and forms of
innovation in consumer magazine publishing, Technology Analysis and
Strategic Change, 20(4), 503-20.
Czinkota, M., Ronkainen, I. & Moffett, M. (2011) International Business.
8th edition. Wiley & Sons.
Grant, R. (2010) Contemporary strategy analysis. 7th edition. John
Wiley & Sons.
Hill, C.W.L. (2005), International business. 5th edition. McGraw Hill.
Lynch, R. (2011) Strategic management. 6th edition. Pearson.
Stonehouse, G., Hamill, J., Campbell, D. & Purdie, T. (2004) Global and
transnational business. 2nd edition. Wiley & Sons.

Date Module
Specification
Approved:
Date and record
of revisions:

Date

Version

Reason for Change

Effective from

Author

19/08/2016

1.3

Update Shadow Module Team Leader

Autumn 2016

Mark Crosher
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International Marketing Strategy
MODULE SPECIFICATION
Module Code and
title*
Institute*
Location of
teaching*
Subject*
Module Leader
Module Type*
Module Level
and Credits*
Mode of delivery*
Module Status in
relation to
courses*
Pre-requisites*
Co-requisites*
Restrictions and
excluded
combinations*
Short Module
Descriptor

Intended
Learning
Outcomes*

BUSM3952
International Marketing Strategy
Worcester Business School
Online
Business Management
Dr Andrew Nurse (NCC Education) / Dr Laila Kasem (University of
Worcester)
BA (Hons)
Level 6
15 credits
Online
Mandatory

None
None
None

An understanding of the international market place and how best to
promote products within this market place can greatly aid students
looking for careers in international business.
This module compares and contrasts export, international and
multinational marketing. Upon completion, students will be able to
precisely differentiate between the marketing policies appropriate to
industrialised, developing and underdeveloped economies. This module
also aims to identify the sources of information, methods of information
collection and the methods of information analysis suitable for
international marketing planning.
On successful completion of the module, students should be able
to:
1. Critically analyse the factors which distinguish product, price and
promotional policy formulation for overseas markets as opposed to
the domestic market.
2. Critically evaluate a business’s access to export in terms of national
and global markets.
3. Strategically plan and review international and global markets by
analysing the advantages and disadvantages of marketing
strategies adopted by industrialised, developing and
underdeveloped economies.
4. Explain in detail the impact of regulation as it affects and regulates
national and global trade.
5. Identify and evaluate sources of information, methods of information
collection and methods of information analysis suitable for
international marketing operations.
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Indicative
Content

Key topics covered in the module will include:













Summative
Assessment*

The Nature and importance of international marketing;
The changing face of the international market place;
The product and service marketing mix within a national and
global context;
Analysis of the international marketing environment and the use
of appropriate marketing tools;
Identifying international market entry methods and strategies
and the barriers to market entry;
International marketing research – methods and techniques;
Effects of changes to products/services of going international;
Managing the international ‘channel’;
Developing an international marketing plan – techniques,
methods and linkages;
International marketing communications – methods, strategies,
and the ‘new’ audience;
Globalisation;
Technological change and global marketing.

Indicative
Summative
Word Limit
Assessment or
Items
equivalent
(e.g. time)
Examination 2 Hours
Assignment
2,500
Words
Discussion
250 word
Forum
weekly
Assessment exercise
(Weeks 2-6
and 8-12)

Weighting

55%
35%

Intended
Learning
Outcomes
Assessed

Anonymous
Marking

1,2,3,4

Yes

1,2,3,5

Yes

1,3,5

No

10%

Sample
assignments for
summative
assessment

The examination is 2 hours in length and unseen. Students will answer
TWO (2) out of four questions. All questions are equally weighted.

Formative
assessment
strategy and
examples of
formative
assessment

Tutorial tasks are set between Weeks 2-6 and 8-12, i.e. a total of ten
assessed tasks over the whole module. These tasks are based on
that week’s tutorial and are given in the tutorial notes available each
week. The word length for each tutorial task is 250 words. Each tutorial
task should be accurately referenced using academic sources, with
views supported by relevant evidence.

Learning and
teaching strategy

Understanding and knowledge of course content is rigorously tested
through a combination of examination, assignment and weekly online
tutorial tasks. Tutorials and tutorial tasks are released each week at a
set time, so that students work through and discuss the same topics at
one time. Before completing their tutorial, students are required to
complete an interactive ‘Stop and Check’, which will test their
understanding of the week’s content.
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All students follow netiquette guidelines (available on Campus) which
are provided to help avoid misunderstandings in the online environment
and ensure that student behaviour follows acceptable – to University of
Worcester, NCC Education and the student group – conventions.
Learning and
Teaching
methods*

Activity type
Taught sessions:
Online lectures
Tutorials
Live Chats
Guided independent
study

Number of weeks
and hours/days

Total

12 x 1 hour
12 x 1 hour
12 x 1 hour

12
12
12

12 weeks x 9.5 hours

114

TOTAL HOURS: 150
Attendance
Policy/
Requirement*
Set Text

Students are expected to engage with all online lectures and tutorials

Essential
Reading
Further Reading

Bradley, F. (2004), International marketing strategy. 5th edition. Pearson.

Doole, I. & Lowe, R. (2012) International marketing strategy. 6th edition.
Thomson Learning.

Czinkota, M. & Ronkainen, I. (2009) International marketing. 7th
edition. John Wiley and Sons
Ghauri, P & Cateora, P. (2010) International marketing. 3rd edition.
McGraw-Hill.
Johansson K. J. (2009) Global marketing. International edition.
McGraw-Hill
Keegan, W.J. & Green, M.C. (2010) Global marketing. 6th edition. FTPrentice Hall.
Lee, K. & Carter, S. (2009) Global marketing management. 2nd edition.
Oxford University Press.

Date Module
Specification
Approved:
Date and record
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Date

Version

Reason for Change

Effective from

Author

19/08/2016
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Update Shadow Module Team Leader

Autumn 2016

Mark Crosher
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Business Analysis and Decision Making
MODULE SPECIFICATION
Module Code and
title*
Institute*
Location of
teaching*
Subject*
Module Leader
Module Type*
Module Level
and Credits*
Mode of delivery*
Module Status in
relation to
courses*
Pre-requisites*
Co-requisites*
Restrictions and
excluded
combinations*
Short Module
Descriptor

Intended
Learning
Outcomes*

BUSM3953
Business Analysis and Decision Making
Worcester Business School
Online
Business Management
Dr John Hassall (NCC Education) / Jeff Parry (University of Worcester)
BA (Hons)
Level 6
15 credits
Online
Mandatory

None
None
None

The use of information and information systems for the support of
commerce and using these systems to aid decision making is an
important part of business. This module will extend students' practice in
qualitative and quantitative analysis in business in order to provide them
with critical diagnosis and decision making skills.
On successful completion of the module, students should be able
to:
1. Critically evaluate all working assumptions made regarding the case
problem(s), working hypotheses and data.
2. Provide an accurate and in-depth analysis of qualitative and
quantitative data relating to a business situation using appropriate
analytical procedures and models.
3. Compare and contrast the expected outcomes of alternative
solutions to case problem(s).
4. Formulated detailed recommendations for actions and feedback on
case problem(s).
5. Apply tools for information systems and business analysis to a range
of problems.
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Indicative
Content

Key topics covered in the module will include:











Summative
Assessment*

Sample
assignments for
summative
assessment
Formative
assessment
strategy and
examples of
formative
assessment
Learning and
teaching strategy

Business information and business processes;
Performing a case analysis;
Requirements elicitation and documentation;
System and data definition;
Problem identification, cause and effect;
Decision making, cost benefit and decision trees;
Acquiring information systems;
Planning and managing projects;
Managing stakeholders and change;
Multi-criteria decision making.

Indicative
Summative
Word Limit
Assessment or
Items
equivalent
(e.g. time)
Examination 2 hours
Assignment
2500 words
Discussion
250 word
Forum
weekly
Assessment exercise
(Weeks 2-6
and 8-12)

Weighting

55%
35%
10%

Intended
Learning
Outcomes
Assessed

Anonymous
Marking

2,3,4
1,4,5

Yes
Yes

1,2,3

No

The examination is 2 hours in length and unseen. The examination is
divided into two sections. Section A is ONE (1) compulsory question.
Section B will offer THREE (3) questions; students are required to
answer ONE (1) of these three questions. All questions are equally
weighted.
Tutorial tasks are set between Weeks 2-6 and 8-12, i.e. a total of ten
assessed tasks over the whole module. These tasks are based on
that week’s tutorial and are given in the tutorial notes available each
week. The word length for each tutorial task is 250 words. Each tutorial
task should be accurately referenced using academic sources, with
views supported by relevant evidence.
Understanding and knowledge of course content is rigorously tested
through a combination of examination, assignment and weekly online
tutorial tasks. Tutorials and tutorial tasks are released each week at a
set time, so that students work through and discuss the same topics at
one time. Before completing their tutorial, students are required to
complete an interactive ‘Stop and Check’, which will test their
understanding of the week’s content.
All students follow netiquette guidelines (available on Campus) which
are provided to help avoid misunderstandings in the online environment
and ensure that student behaviour follows acceptable – to University of
Worcester, NCC Education and the student group – conventions.

Learning and
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Teaching
methods*

Activity type
Taught sessions:
Online lectures
Tutorials
Live Chats
Guided independent
study

Number of weeks
and hours/days

Total

12 x 1 hour
12 x 1 hour
12 x 1 hour

12
12
12

12 weeks x 9.5 hours

TOTAL HOURS: 150
Attendance
Policy/
Requirement*
Set Text
Essential
Reading
Further Reading

Students are expected to engage with all online lectures and tutorials

Cadle, J., Paul, D. and Turner, P. (2014) Business Analysis Techniques,
99 essential tools for success. 2nd edition. BCS.
Boddy, D., Boonstra, A. & Kennedy, G. (2008) Managing information
systems. 3rd edition. Pearson.
Goodwin, P. & Wright, G. (2014) Decision analysis for management
judgement. 5th edition. Wiley & Sons.
Salaman, S. (2001) Decision making for business: A reader. Sage.

Date Module
Specification
Approved:
Date and record
of revisions:

Date

Version

Reason for Change

Effective from

Author

19/08/2016

1.3

Update Shadow Module Team Leader

Autumn 2016

Mark Crosher
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Strategic Operations and Quality Management

MODULE SPECIFICATION
Module Code
and title*
Institute*
Location of
teaching*
Subject*
Module Leader
Module Type*
Module Level
and Credits*
Mode of
delivery*
Module Status in
relation to
courses*
Pre-requisites*
Co-requisites*
Restrictions and
excluded
combinations*
Short Module
Descriptor

Intended
Learning
Outcomes*

BUSM3954
Strategic Operations and Quality Management
Worcester Business School
Online
Business Management
Dr John Shepherd (NCC) / Dr Kay Emblen-Perry (University of
Worcester)
BA (Hons)
Level 6
15 credits
Online
Mandatory

None
None
None

The module examines the key issues of Strategic Operations
Management (SOM). Using important models and concepts, it provides
an analysis of SOM and how it relates to corporate strategy and quality
management. The module will consider challenges and the elements
required for successful strategic operations management and the
strategies for achieving efficient, cost effective production in a global
business environment.
On successful completion of the module, students should be able
to:
1. Provide a comprehensive review of strategic operations
management issues and practices which cover manufacturing,
service and administrative sectors.
2. Explain in detail operations management concepts, practices and
techniques to achieve organisational competitive advantage.
3. Critically evaluate the importance of a strategic approach to
operations management in the drive to make manufacturing, and
service organisations more effective and competitively placed.
4. Accurately pinpoint the role of Strategic Operations Management in
addressing the global challenges of location, supply, transport and
culture.
5. Critically analyse the relationship between Strategic Operations
Management and corporate social responsibility.
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Indicative
Content

Key topics covered in the module will include:












Summative
Assessment*

Sample
assignments for
summative
assessment
Formative
assessment
strategy and
examples of
formative
assessment
Learning and
teaching
strategy

Operations strategy;
Operation management;
Operations performance;
Innovation and design in services and products;
Process and layout design;
Capacity strategy;
Process technology strategy;
Lean and quality management;
Purchasing and supply strategy;
Corporate social responsibility;
Risk management.

Indicative
Summative
Word Limit
Assessment or
Items
equivalent
(e.g. time)
Examination 2 hours
Assignment
2500 words
Discussion
250 word
Forum
weekly
Assessment exercise
(Weeks 2-6
and 8-12)

Weighting

55%
35%
10%

Intended
Learning
Outcomes
Assessed

Anonymous
Marking

2,3,4,5
1,2,3,4.

Yes
Yes

2,3,5

No

The examination is 2 hours in length and unseen. The examination is
divided into two sections. Section A is ONE (1) compulsory question.
Section B will offer THREE (3) questions; students are required to
answer ONE (1) of these three questions. All questions are equally
weighted.
Tutorial tasks are set between Weeks 2-6 and 8-12, i.e. a total of ten
assessed tasks over the whole module. These tasks are based on
that week’s tutorial and are given in the tutorial notes available each
week. The word length for each tutorial task is 250 words. Each tutorial
task should be accurately referenced using academic sources, with
views supported by relevant evidence.
Understanding and knowledge of course content is rigorously tested
through a combination of examination, assignment and weekly online
tutorial tasks. Tutorials and tutorial tasks are released each week at a
set time, so that students work through and discuss the same topics at
one time. Before completing their tutorial, students are required to
complete an interactive ‘Stop and Check’, which will test their
understanding of the week’s content.
All students follow netiquette guidelines (available on Campus) which
are provided to help avoid misunderstandings in the online environment
and ensure that student behaviour follows acceptable – to University of
Worcester, NCC Education and the student group – conventions.
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Learning and
Teaching
methods*

Activity type
Taught sessions:
Online lectures
Tutorials
Live Chats
Guided independent
study

Number of weeks
and hours/days

Total

12 x 1 hour
12 x 1 hour
12 x 1 hour

12
12
12

12 weeks x 9.5 hours

114

TOTAL HOURS: 150
Attendance
Policy/
Requirement*
Set Text
Essential
Reading

Students are expected to engage with all online lectures and tutorials

Slack, N., Brandon-Jones, S. & Johnston, R. (2013) Operations
management. 7th edition, Pearson.
Heizer, J. & Render, B. (2013) Operations management. 11th edition.
Pearson.
Krajewski, L., Ritzman, L. & Malhotra, M. (2012) Operations
management: Processes and supply chains. 10th edition. Pearson.

Further Reading

Slack, N. & Lewis, M. (2011) Operations strategy. 3rd edition. FT
Prentice Hall.
Hill, A. & Hill, T. (2012) Operations management. 3rd edition. Palgrave.
Russell, R. S. & Taylor, B. T. (2014) Operations management. 14th
edition. Prentice Hall.

Date Module
Specification
Approved:
Date and record
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Date

Version

Reason for Change

Effective from

Author

19/08/2016

1.3

Update Shadow Module Team Leader

Autumn 2016

Mark Crosher
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Management and Organisational Behaviour
MODULE SPECIFICATION
Module Code
and title*
Institute*
Location of
teaching*
Subject*
Module Leader
Module Type*
Module Level
and Credits*
Mode of
delivery*
Module Status in
relation to
courses*
Pre-requisites*
Co-requisites*
Restrictions and
excluded
combinations*
Short Module
Descriptor

BUSM3955
Management and Organisational Behaviour
Worcester Business School
Online
Business Management
Tony Greener (NCC Education) / Lloyd Parsons (University of
Worcester)
BA (Hons)
Level 6
15 credits
Online
Mandatory

None
None
None

This module examines how management, particularly in terms of
organisational and staff development, can contribute to the achievement
of a more effective organisation.
The module covers the analysis of effective management in
organisations with emphasis on the functions of management and the
behavioural processes of change, conflict, leadership, motivation,
communication, innovation and group dynamics.

Intended
Learning
Outcomes*

On successful completion of the module, students should be able
to:
1. Demonstrate an extensive understanding of the management’s
relationship to the organisation and the individuals within it.
2. Critically evaluate the social and psychological factors that
determine successful managerial leadership.
3. Explain in detail the role of the manager in relation to the
implementation and management of change.
4. Pinpoint the ethical and diversity aspects of management.
5. Perform a self-evaluation of potential strengths, and development
areas, in their individual approach to management, and prepare a
management development plan.
6. Understand important learning strategies, and key approaches to
management and leadership.
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Indicative
Content

Key topics covered in the module will include:













Summative
Assessment*

History and development of management;
Role of the manager in modern organisations;
Structure and functions;
Organisational culture;
Management and leadership;
Effective team management;
Individuals and motivation;
Management communications;
Social responsibility and ethics;
Valuing diversity;
Managing change;
Organisational performance and effectiveness.

Indicative
Summative
Word Limit
Assessment or
Items
equivalent
(e.g. time)
Examination 2 hours
Assignment
2500 words
Discussion
250 word
Forum
weekly
Assessment exercise
(Weeks 2-6
and 8-12)

Weighting

55%
35%
10%

Intended
Learning
Outcomes
Assessed

Anonymous
Marking

1,2,3,4,6
2,5,6

Yes
Yes

1,2,5,6

No

Sample
assignments for
summative
assessment

The examination is 2 hours in length and unseen. Students must
answer any TWO (2) out of four questions. All questions are equally
weighted.

Formative
assessment
strategy and
examples of
formative
assessment
Learning and
teaching
strategy

Tutorial tasks are set between Weeks 2-6 and 8-12, i.e. a total of ten
assessed tasks over the whole module. These tasks are based on
that week’s tutorial and are given in the tutorial notes available each
week. The word length for each tutorial task is 250 words. Each tutorial
task should be accurately referenced using academic sources, with
views supported by relevant evidence.
Understanding and knowledge of course content is rigorously tested
through a combination of examination, assignment and weekly online
tutorial tasks. Tutorials and tutorial tasks are released each week at a
set time, so that students work through and discuss the same topics at
one time. Before completing their tutorial, students are required to
complete an interactive ‘Stop and Check’, which will test their
understanding of the week’s content.
All students follow netiquette guidelines (available on Campus) which
are provided to help avoid misunderstandings in the online environment
and ensure that student behaviour follows acceptable – to University of
Worcester, NCC Education and the student group – conventions.
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Learning and
Teaching
methods*

Activity type
Taught sessions:
Online lectures
Tutorials
Live Chats
Guided independent
study
TOTAL HOURS: 150

Number of weeks
and hours/days

Total

12 x 1 hour
12 x 1 hour
12 x 1 hour

12
12
12

12 x 9.5 hours

114

Attendance
Policy/
Requirement*
Set Text

Students are expected to engage with all online lectures and tutorials

Essential
Reading

Greenberg, J. (2010) Behaviour in organizations: Understanding and
managing the human side of work. Pearson.

Further Reading

Capron, C. (2009) Understanding the business environment. 3rd edition.
Prentice Hall.

Mullins, L. (2013) Management and organisational behaviour. 10th
edition. Prentice Hall.

French, W., Bell, C. & Zawacki , R. (2004) Organization development
and transformation: managing effective change. 6th edition. McGraw-Hill.
Hayes, J (2014) The theory and practice of change management. 4th
edition. Palgrave MacMillan.
Hellriegel, D. (2007) Competency-based management. 11th edition.
South Western.
Date Module
Specification
Approved:
Date and record
of revisions:

Date

Version

Reason for Change

Effective from

Author

19/08/2016

1.3

Update Shadow Module Team Leader

Autumn 2016

Mark Crosher
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Business-to-Business Marketing
MODULE SPECIFICATION
Module Code
and title*
Institute*
Location of
teaching*
Subject*
Module Leader
Module Type*
Module Level
and Credits*
Mode of
delivery*
Module Status
in relation to
courses*
Pre-requisites*
Co-requisites*
Restrictions
and excluded
combinations*
Short Module
Descriptor

Intended
Learning
Outcomes*

BUSM3956
Business-to-Business Marketing
Worcester Business School
Online
Business Management
Dr Andrew Nurse (NCC Education) / Dr Laila Kasem (University of
Worcester)
BA (Hons)
Level 6
15 credits
Online
Mandatory

None
None
None

The marketing of products and services to other businesses (B2B
Marketing) is very different to marketing directly to consumers (B2C
Marketing). This module critically examines the scope and nature of
business marketing, unique aspects of business marketing strategy
development, and issues that face business marketers. It considers
areas, including developing customer relations, quality service marking,
and consumer and buyer behaviour.
On successful completion of the module, students should be able
to:
1. Precisely distinguish the differences between business-to-business
(B2B) marketing as opposed to business-to-consumer (B2C)
marketing.
2. Demonstrate an extensive knowledge of the marketing needs and
requirements of businesses in the Business to Business market.
3. Explain in detail the different channels of customer and marketing
communications, and how they might be exploited for B2B marketing
purposes.
4. Critically evaluate the role of quality assurance in customer
relationship management.
5. Demonstrate a significant understanding of Key Account
Management techniques as used in B2B Marketing, and how they
differ from transactional marketing and sales techniques.
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Indicative
Content

Key topics covered in the module will include:
 Comparison of Business-to-Business (B2B) and Business-toConsumer (B2C) marketing;
 Business-to-Business markets;
 Market segmentation;
 Organisational buyer behaviour;
 Customer Relationship Management and inter-organisational
relationships;
 Technology and relationship communication;
 Marketing communications in business- to-business marketing;
 Ethics in business-to-business marketing;
 The nature of the supply chain in business- to-business marketing;
 Services marketing and product management;
 Business marketing strategies;
 The challenge of modern sales techniques.

Summative
Assessment*
Summative
Assessment
Items
Examination
Assignment
Discussion
Forum
Assessment

Indicative
Word Limit
or
equivalent
(e.g. time)
2 hours
2500 words
250 word
weekly
exercise
(Weeks 2-6
and 8-12)

Weighting

55%
35%
10%

Intended
Learning
Outcomes
Assessed

Anonymous
Marking

1,2,3,4
2,3,5

Yes
Yes

1,3,4

No

Sample
assignments for
summative
assessment

The examination is 2 hours in length and unseen. Students must answer
TWO (2) out of four questions. All questions are equally weighted.

Formative
assessment
strategy and
examples of
formative
assessment
Learning and
teaching
strategy

Tutorial tasks are set between Weeks 2-6 and 8-12, i.e. a total of ten
assessed tasks over the whole module. These tasks are based on that
week’s tutorial and are given in the tutorial notes available each week.
The word length for each tutorial task is 250 words. Each tutorial task
should be accurately referenced using academic sources, with views
supported by relevant evidence.
Understanding and knowledge of course content is rigorously tested
through a combination of examination, assignment and weekly online
tutorial tasks. Tutorials and tutorial tasks are released each week at a set
time, so that students work through and discuss the same topics at one
time. Before completing their tutorial, students are required to complete
an interactive ‘Stop and Check’, which will test their understanding of the
week’s content.
All students follow netiquette guidelines (available on Campus) which are
provided to help avoid misunderstandings in the online environment and
ensure that student behaviour follows acceptable – to University of
Worcester, NCC Education and the student group – conventions.
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Learning and
Teaching
methods*

Activity type
Taught sessions:
Online lectures
Tutorials
Live Chats
Guided independent
study
TOTAL HOURS: 150

Activity type

Activity type

12 x 1 hour
12 x 1 hour
12 x 1 hour

12
12
12

12 x 9.5 hours

114

Attendance
Policy/
Requirement*
Set Text

Students are expected to engage with all online lectures and tutorials

Essential
Reading

Ellis, N. (2010) Business to business marketing: Relationships, networks
and strategies. Oxford University Press.

Brennan, R. Canning, L. & McDowell, R. (2010) Business to business
marketing. 2nd edition. SAGE Publications.

Crane, A & Matten, D (2010) Business ethics. 3rd edition. Oxford
University Press.
Further Reading

Biemans, W. (2010). Business to Business Marketing: A ValueDriven Approach. McGraw-Hill.
Fill, C and Fill, K. (2005). Business-to-Business Marketing:
Relationships, Systems and Communications. Prentice Hall.
Godson, M. (2009). Relationship Marketing. Oxford University Press.
Hutt, M and Speh, T. (2012). Business Marketing Management: B2B.
11th edition. South-Western College Publishing.
Wright, R. (2004). Business to Business Marketing: A Step by Step
Guide. Financial Times/Prentice Hall.
Vitale, R. Pfoertsch, W. Giglerano, J. (2011). Business to Business
Marketing. Prentice Hall.

Date Module
Specification
Approved:
Date and record
of revisions:

Date

Version

Reason for Change

Effective from

Author

19/08/2016

1.3

Update Shadow Module Team Leader

Autumn 2016

Mark Crosher
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Management Accounting and Finance
MODULE SPECIFICATION
Module Code
and title*
Institute*
Location of
teaching*
Subject*
Module Leader
Module Type*
Module Level
and Credits*
Mode of
delivery*
Module Status in
relation to
courses*
Pre-requisites*
Co-requisites*
Restrictions and
excluded
combinations*
Short Module
Descriptor

Intended
Learning
Outcomes*

BUSM3957
Management Accounting and Finance
Worcester Business School
Online
Business Management
Dr Andreas Tsopanakis (NCC Education) / Jamie Wells (University of
Worcester)
BA (Hons)
Level 6
15 credits
Online
Mandatory

None
None
None

The ability to accurately interpret financially related quantitative and
qualitative information is important, as it enables effective planning and
good decision-making. This module aims to develop key skills
necessary for organisational financial management. It provides an
extensive base of knowledge and skills required for postgraduate
studies and professional employment by examining planning and
decision-making techniques.
On successful completion of the module, students should be able
to:
1. Demonstrate a comprehensive understanding of a range of
conceptual models related to financial management.
2. Critically evaluate the assumptions and internal logic of a range of
models and techniques relevant to financial management.
3. Explain in detail different courses of action using a range of models
and techniques.
4. Effectively apply planning and decision making techniques to
financial management problems.
5. Engage in rigorous analysis of both conceptual and practical issues.
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Indicative
Content

Key topics covered in the module will include:












Introduction to management accounting;
Relevant costs for decision-making;
Breakeven analysis;
Full costing;
Costing and pricing in a competitive environment;
Budgeting;
Accounting for control;
Making investment decisions
Strategic management accounting;
Measuring performance;
Managing working capital.

Summative
Assessment*
Indicative
Summative
Word Limit
Assessment or
Items
equivalent
(e.g. time)
Examination 2 hours
Assignment
Discussion
Forum
Assessment

2500 words
250 word
weekly
exercise
(Weeks 2-6
and 8-12)

Weighting

55%
35%
10%

Intended
Learning
Outcomes
Assessed

Anonymous
Marking

1,2,3,5

Yes

3,4,5

Yes

1,2,4

No

Sample
assignments for
summative
assessment

The examination is 2 hours in length and unseen. Students must
answer any TWO (2) out of four questions. All questions are equally
weighted.

Formative
assessment
strategy and
examples of
formative
assessment

Tutorial tasks are set between Weeks 2-6 and 8-12, i.e. a total of ten
assessed tasks over the whole module. These tasks are based on
that week’s tutorial and are given in the tutorial notes available each
week. The word length for each tutorial task is 250 words. Each tutorial
task should be accurately referenced using academic sources, with
views supported by relevant evidence.

Learning and
teaching
strategy

Understanding and knowledge of course content is rigorously tested
through a combination of examination, assignment and weekly online
tutorial tasks. Tutorials and tutorial tasks are released each week at a
set time, so that students work through and discuss the same topics at
one time. Before completing their tutorial, students are required to
complete an interactive ‘Stop and Check’, which will test their
understanding of the week’s content.
All students follow netiquette guidelines (available on Campus) which
are provided to help avoid misunderstandings in the online environment
and ensure that student behaviour follows acceptable – to University of
Worcester, NCC Education and the student group – conventions.
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Learning and
Teaching
methods*

Activity type
Taught sessions:
Online lectures
Tutorials
Live Chats
Guided independent
study
TOTAL HOURS: 150

Number of weeks
and hours/days

Total

12 x 1 hour
12 x 1 hour
12 x 1 hour
12 x 9.5 hours

12
12
12
114

Attendance
Policy/
Requirement*
Set Text

Students are expected to engage with all online lectures and tutorials

Essential
Reading

Drury, C. (2012) Management and cost accounting. 8th edition.
Cengage Learning.

Atrill, P. & McLaney, E. (2012), Management Accounting for DecisionMakers. 7th edition. Pearson.

Seal, W. (2011) Management accounting for business decisions.
McGraw-Hill.

Further Reading

Seal, W., Garrison, R. & Noreen, E. (2011) Management accounting. 4th
edition. McGraw-Hill.
Arnold, J. & Turley, S. (1995) Accounting for management decisions.
Prentice Hall.
Proctor, R. (2012) Managerial accounting: Decision making and
performance improvement. 4th edition. Pearson.
Upchurch, A. (1998) Management accounting principles and practice.
Prentice Hall.

Date Module
Specification
Approved:
Date and record
of revisions:

Date

Version

Reason for Change

Effective from

Author

19/08/2016

1.3

Update Shadow Module Team Leader

Autumn 2016

Mark Crosher
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Appendix 1: Mapping of QAA Business and Management Subject
Benchmark (2015) Knowledge & Understanding and Skills requirements
to Module Intended Learning Outcomes
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BUSM3957
Ac & Fin





BUSM3956
B2B





BUSM3955
M&OB

BUSM3954
Ops Nan

BUSM3953
Anal & Dec

BUSM3952
Int Mktg

MARKETS: the development, access and
operation of markets for resources, goods
and services
MARKETING AND SALES: different
approaches for segmentation, targeting,
positioning generating sales and the need
for innovation in product and service
design.
CUSTOMERS: management of customer
expectations, relationships and
development of service excellence
FINANCE: the sources, uses and
management of finance; the use of
accounting and other information systems
for planning, control decision making and
managing financial risk
PEOPLE: leadership, management and
development of people and organisations
including the implications of the legal
context.
ORGANISATIONAL BEHAVIOUR: the
design, development of people and
organisations including cross-cultural
issues, change, diversity and values.
OPERATIONS: the management of
resources, the supply chain, procurement,
logistics, outsourcing and quality systems.
INFORMATION SYSTEMS AND
BUSINESS INTELLIGENCE: the
development, management, application
and implementation of information
systems and their impact upon
organisations
COMMUNICATIONS: the comprehension
and use of relevant communications for
application in business and management,
including the use of digital tools
DIGITAL BUSINESS: the development of
strategic priorities to deliver business at
speed in an environment where digital
technology has reshaped traditional
revenue and business models.
BUSINESS POLICY & STRATEGY: the
development of appropriate policies to
meet stakeholder interests, and the use of
risk management techniques and
business continuity planning to help
maximise achievement of strategic
objectives.

BUSM3951
Bus Strat

BUSM3950
Res M

Knowledge & Understanding























BUSM3957
Ac & Fin



BUSM3956
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PEOPLE MANAGEMENT: to include
communications, team building,
leadership and motivating others.



PROBLEM SOLVING AND CRITICAL
ANALYSIS: analysing facts and
circumstances to determine the cause
of a problem and identifying and
selecting appropriate solutions.

















RESEARCH: the ability to analyse
and evaluate a range of business
data, sources of information and
appropriate methodologies, which
includes the need for strong digital
literacy, and to use that research for
evidence based decision-making.



















BUSM3955
M&OB



BUSM3954
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BUSM3953
Anal & Dec

BUSM3950
Res M

Skills of particular relevance to
business and management



BUSM3951
Bus Strat



SOCIAL RESPONSIBILITY: the need for
individuals to manage responsibly and
behave ethically in relation to social,
cultural, economic and environmental
issues.



BUSM3952
Int Mktg

BUSINESS INNOVATION AND
ENTERPRISE DEVELOPMENT: Taking
innovative business ideas to create new
products, services or organisations
including the identification of Intellectual
Property and appreciation of its value.





COMMERCIAL ACUMEN: based on
an awareness of the key drivers for
business success, causes of failure
and the importance of providing
customer satisfaction and building
customer loyalty
INNOVATION, CREATIVITY AND
ENTERPRISE: the ability to act
entrepreneurially to generate, develop
and communicate ideas, manage and
exploit intellectual property, gain
support and deliver successful
outcomes.



NUMERACY: the use of quantitative
skills to manipulate data, evaluate,
estimate and model business
problems, functions and phenomena



NETWORKING: an awareness of the
interpersonal skills of effective
listening, negotiating, persuasion and
presentation and their use in
generating business contacts.
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BUSM3953
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BUSM3955
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BUSM3950
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Other generic skills and attributes

Ability to work collaboratively both
internally and with external customers
and an awareness of mutual
interdependence

















Ability to work with people from a
range of cultures

















Articulating and effectively explaining
information

















Communication and listening to
produce a clear, structured business
communications in a variety of media.

















Emotional intelligence and empathy

















Conceptual and critical thinking,
analysis, synthesis and evaluation

















Self-management: a readiness to
accept responsibility and flexibility, to
be resilient, self-starting and
appropriately assertive, to plan,
organise and manage time.

















Self reflection: self-analysis and an
awareness/sensitivity to diversity in
terms of people and cultures. This
includes a continuing appetite for
development

















Building and maintaining relationships
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Course Intended Learning Outcomes

BUSM3950
Res M

Appendix 2: Mapping of Course to Module Intended Learning Outcomes

A. Knowledge and understanding of:


1. Critically evaluate key concepts and practices in
business administration and marketing, with a
focus on the different product/service mixes for
domestic and overseas markets and the
challenges of business-to-business marketing
and business-to-consumer marketing.



2. Accurately and fully examine working
assumptions made regarding case problems,
working hypotheses and data and a range of
conceptual models related to financial
management.
3. Make informed judgements concerning the
relationships between management and
individuals within an organisation, with a
particular emphasis on behaviour and
development.
4. Precisely distinguish the differences between
quantitative, qualitative and mixed methods
research, and competing business research
approaches and methods.











5. Demonstrate an extensive understanding of the
concept of strategy, how to think strategically,
and within the context of a changing external
environment; and how strategic operations
management relates to corporate strategy.



B. Cognitive and intellectual skills:
1. Critical thinking, analysis and synthesis with
reference to past, present and future
organisational, environmental and
management issues and personal
experiences and development.
2. Problem solving and decision making in a
range of complex and unpredictable
circumstances.
3. Management of information including the
interpretation and abstraction of meaning
from a variety of information, data and
experiences.
4. Sensitivity to diversity in terms of people,
cultures, business, management and ethical
issues.





































C. Practical skills relevant to employment:
1. Select and use effective communication
media and technology to structure, present
and disseminate information, requirements
and decisions.
2. Effective interpersonal and teamworking
skills (inc effective listening and
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presentation and the ability to operate
effectively in an online environment)
3. Conduct research with an appreciation of the
uncertainty, ambiguity and limits of resultant
knowledge and conclusions.











D. Transferable/key skills:
1. Effective communication skills
2. Numeracy and quantitative skills








3. Research and performance analysis skills.







4. Effective self-management (time, planning,
motivation, initiative and enterprise).
5. Personal development and responsibility,
together with the learning ability needed to
undertake appropriate further training of a
professional or equivalent nature.
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Appendix 3: How Your Previous Study Supports the BA (Hons) Business Administration Online Top-Up Award

NCC Diploma in Business L4

NCC Diploma in Business L5

Business Mathematics

Advanced Business Mathematics

Mathematical/statistical techniques; summarising data;
probability; forecasting

Statistical analysis; optimisation techniques; forecasting;
sequential decision-making

BA (Hons) Business Administration Top-Up

Communications for Business

Business Research Methods

Business messages/reports; quantitative data; presentations,
business meetings; teams; non-verbal/listening

Approaches and methods’ designing research; data analysis and
decision-making; trend forecasting; collecting data; using academic
sources

e-Business

Information Systems and Organisations

Business Analysis and Decision Making

e-commerce models; B2C & B2B strategies; forms of online
marketplace; security threats; e-commerce strategies

Use of IS internally and externally; cost-benefits; cultural/
structural/political/human aspects; technological change

Evaluating assumptions; qualitative/quantitative data; alternative
solutions/ recommendations; problem-solving using IS and business
analysis

Essentials of Management

Human Resources in Business

Management and Organisational Behaviour

Management function; DMP; use of management/
organisational strategies; influencing others; leadership

Optimising employee performance/commitment; recruitment; HR
practices and processes; key developments in HR

Organisational and individual relationships; implementing and
managing change; ethics and diversity; management development
planning; key approaches to management and leadership

Fundamentals of Economics

Business Economics

Business Strategy

Microeconomics/demand and supply; market structures;
macroeconomics; monetary policy

Nature of firms; MNCs; demand, cost and competitive analysis;
risk and uncertainty; privatisation and regulation

Macro and competitive environments; resource-based strategy;
corporate/business/operational strategies; strategic analysis, choice
and implementation

Introduction to Finance

Financial Management

Management Accounting and Finance

Role of accounting; financial statements; costs; accounting for
decision-making

IFRS; assessing financial performance; managerial accounting

Financial management models and techniques; problem-solving;
issue analysis

Principles of Marketing

Marketing in Business

International Marketing Strategy

Key concepts; marketing mix; products and services;
marketing communications;

Environmental factors; information/research-based decisionmaking; new products; global markets; contemporary strategies

Characteristics; exporting; international marketing strategies;
regulation; information for international marketing

Understanding Consumer Behaviour

Business-to-Business Marketing

Theories; influences; new products; loyalty/retention; business
organisational buying; purchasing stages; researching behaviour

Differences from B2C; B2B market needs; communication channels;
CRM; key account management

Understanding Business Organisations

Principles of Business Operations

Strategic Operations and Quality Management

Organisations types and structures; change; communication;
IT systems

Operations management; technology; product/service design;
process development; lean operations

Strategic issues; operations management for competitive advantage;
global challenges; CSR
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Appreciation of the uncertainty, ambiguity and limits

of knowledge
Ability to manage their own learning,

and to make use of scholarly reviews and primary
sources (for example, refereed research articles

and/or original materials appropriate to the discipline).
Ability to:
Apply the methods and techniques that they have

learned to review, consolidate, extend and apply
their knowledge and understanding, and to initiate
and carry out projects
Critically evaluate arguments, assumptions,

abstract concepts and data (that may be
incomplete),
to make judgements, and

to frame appropriate questions to achieve a
solution - or identify a range of solutions - to a

problem
Communicate information, ideas, problems and
solutions to both








BUSM3955
M&OB

BUSM3952
Int Mktg

Demonstration of:



Systematic understanding of key aspects of field of
study inc. acquisition of coherent and detailed
knowledge
at least some of which is at, or informed by, the
forefront of defined aspects of a discipline
Ability to deploy accurately established techniques of
analysis and enquiry within a discipline
Conceptual understanding that enables the student
to:
 devise and sustain arguments, and/or to solve
problems, using ideas and techniques, some of
which are at the forefront of a discipline
 describe and comment upon particular aspects of
current research, or equivalent advanced
scholarship, in the discipline

BUSM3951
Bus Strat

BUSM3950
Res M

Appendix 4: Mapping of FEHQ Descriptor for a higher education qualification at
level 6: Bachelor's degree with honours to Module Intended Learning Outcomes

































































specialist and non-specialist audiences
Possession of qualities and transferable skills necessary for employment requiring
Exercise of initiative and personal responsibility1



Decision-making in complex and unpredictable
contexts
Learning ability needed to undertake appropriate
further training of a professional or equivalent nature2



1




























The online learning process will level this skill through engagement with online materials, tutorials and assessment
schedule.
2
Study at this level will prepare students to progress to study for a range of professional business qualifications (eg in
accountancy, marketing, personnel, operations management).
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Appendix 5: Quality assurance of learning materials
The learning materials for this course are created by NCC Education Limited’s teaching
team, reviewed by the University of Worcester’s shadow course team, regularly
monitored for currency, and annually evaluated (with particular reference to comments
from students and external examiners) in terms of how well they support the learning
experience and outcomes.
The work of the University of Worcester is quality assured and regularly audited by the
UK Quality Assurance Agency [QAA]. NCC is quality assured by the Office of the
Qualifications and Examiner’s Regulator [Ofqual] and is partnered with the British Council
Education UK programme.
In recent student surveys, NCC Education students have provided extremely positive
feedback about their experiences of NCC Education’s online degree programme. For
example students have commented that module leaders are proactive and thorough in
the way they communicate with students. The availability of chat session transcripts has
helped a number of students to review key messages from module leaders and other
students during these sessions and assignments have been recognised for providing
good scope for students to demonstrate their knowledge and understanding.
This course has been designed with reference to the University of Worcester’s Quality
Standards for Flexible and Distributed Learning and to the QAA Quality Code for Higher
Education, Chapter B3 Learning and Teaching.
In particular, learning materials for this programme have been (and will continue to be)
fully peer-reviewed according to the following processes:
1. Pre-approval of similar materials by external online learning expert and consultant
2. Access to similar materials by course approval panel
3. Peer-review by University of Worcester Shadow team as below:
Activity

Responsibility

Draft weekly teaching schedules for each module

NCC Course Leader
(with teaching team)
UW Shadow Course
Leader

Advisory comments from UW Shadow course team (as
appropriate) and with particular reference to opportunities for
interactive and collaborative learning, and for accessing learning
and assignment support.
Draft assessment briefs/exam papers
Advisory comments from UW Shadow course team (as
appropriate)
Exemplar learning materials (from minimum one module)
Advisory comments from UW Shadow course team (as
appropriate)
Joint review by NCC course team and UW shadow team at Staff
Development Day

NCC Course Leader
(with teaching team)
UW Shadow Course
Leader
NCC Course Leader
(with teaching team)
UW Shadow Course
Leader
NCC Course Leader
and UW Shadow
Course Leader

4. A similar process will take place each academic year in order to confirm currency
of learning materials.
5. The nature of the learning experience, and opportunities to enhance it, will be
reviewed as part of the Course Annual Evaluation process and summarised in the
course Annual Evaluation Report and Enhancement Plan, which will be made
available to students.
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